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anterbury Christ Church University (CCCU) has marked its presence in the Arab region by signing a part-
nership with Westford University College to deliver its business programs; both at the undergraduate 
and postgraduate levels. For more than 50 years, Canterbury Christ Church University has been a big 

part of the Kent community, providing education that makes a real and positive di�erence to people’s lives. The 
University’s mission is to pursue excellence in higher education: transforming individuals, creating knowledge, 
enriching communities, and building a sustainable future. 

C

CANTERBURY CHRIST CHURCH
UNIVERSITY OFFERS ITS BUSINESS
PROGRAMS IN THE UAE 
BRIDGING THE GAP: ENABLING UK AND UAE
UNIVERSITY PARTNERSHIP
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CCCU’s Achievements

MBA International

The MBA International is a one-year Level 7 program that will be delivered in 3-trimesters with 
intakes in January, May, and September. The mode of delivery is flexible; the program will be deliv-
ered both onsite (UAE) as well as online.

List of modules: 

B.Sc. (Hons) in Business Management
The B.Sc. (Hons) in Business Management is a 180 credits program comprising of 6 modules that are 
designed to provide a sound and relevant educational foundation for a range of professional careers in 
industry, commerce, the service sector, and self-employment. It has two intakes in a year; in September 
and January with an option for attending it onsite (UAE) or/as well as online from anywhere in the world.

List of modules: 
International Business
Strategic Management
Strategic Issues in Human
Resource Management

New Venture Creation
Service Management
Global and International Marketing

Strategy and Globalisation 
Global Economics and International Finance 
Innovation, Entrepreneurship and the Interna-
tional Perspective
Market Research
International Business Culture and Marketing 

Introduction to International Human 
Resource Management 
Leadership, Employability and Personal 
Development
Independent study: Business Plan

he University received a presti-
gious silver rating in the Teach-
ing Excellence Framework (TEF), 

exceeding national quality require-
ments for UK universities.

Nearly 90% of our research submitted 
to the 2014 Research Excellence Frame-
work (REF) was assessed as world-lead-
ing, internationally excellent, or inter-
nationally recognized.

Top 20 in the UK for Qualified Teaching 
Sta�. 79% of our academic sta� hold a 
teaching qualification in addition to 
their academic and professional qualifi-
cations (HESA 2017/18)

T estford University College is one of the leading and 
prestigious business schools, located in the UAE 
o�ering quality educational services across 

under-graduate, graduate, and vocational professional 
programs carrying significant value and recognition from 
awarding bodies and accredited universities having its pres-
ence in the UK, Lebanon, US, Africa, India, and UAE. Its strate-
gic partnerships and understanding of evolving industry 
requirements and deep analysis of economic realities ensure 
that we o�er a meaningful and diverse portfolio of manage-
ment, fashion, and technology-based programs. It has devel-
oped an integrated alliance with Liverpool John Moores 
University and Cardi� Metropolitan University in the UK and 
UCAM in Spain.  Signing this new partnership with CCCU is a 
testament to its resolve to provide a�ordable high-quality 
education to all learning aspirants from across the globe. 

W

About the Programs
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STUDENT TESTIMONIALS 

T he culturally diverse environment of Westford and its various interactive 
programs provides the training needed to develop minds and nurtures us to 
grow as leaders. The B.Sc (Hons.) in Business Management with Canterbury 

Christ Church University is one such amazing program provided by Westford. The 
warm welcome from the CCCU team through an online meet & greet session helped us 
feel connected to the university despite the distance. The university ensures to stay 
connected with us through frequent emails and meetings and values our opinions as 
students which makes our experience seamless. This support and guidance were 
doubled with the e�orts of the Westford team who helped me with each step from orientation, registration, 
modules to submissions. I thank Westford for providing us with this opportunity. It has been a privilege to be a 
part of this program and I look forward to learning and developing with CCCU.

Hafsa Mohammed  |  B.Sc (Hons.) in Business Management

y experience with CCCU  has been excellent.  The modules are very informa-
tive and touch upon di�erent areas of business management addressing the 
challenges and opportunities in the business world.   The assessment tasks 

were well explained by Westford University College Module Leaders and our transition 
from HND  to top up was very smooth. I have received enough support to be able to 
undertake my study amidst the very challenging pandemic situation.

Talaha Dafedar Sayed  |  B.Sc (Hons.) in Business Management

M

fter searching for the best MBA program in the Middle East, I found the MBA 
International Program o�ered by CCCU was the most suitable to reach my goals 
and progress further with an international qualification. The fabulous support 

received from the Westford team and the honest and friendly class interactions have 
made it a very enjoyable experience for me.

Arshad Azeez  |  MBA International

A

y experience so far has been very smooth and enjoyable, transitioning from 
HND to the bachelor top up program seemed like it would be quite di�cult 
and was very intimidating in the beginning, but with the help of my professors 

and with the support of the Westford and CCCU team it has been wonderful so far. I am 
glad to be completing my journey with CCCU and Westford University College. 

Jordan Naicker  |  B.Sc (Hons.) in Business Management

M



y experience with CCCU B.Sc (Hons.) in Business Management was a little 
challenging in the beginning with the number of assessments, general 
nervousness about moving the bachelor topu up program, but it became 

exciting and interesting once everything was settled. With the help of our faculty, I 
could adjust to new changes and learn many new subjects, terms and perform well in 
my assessments. I am glad that I am a part of the CCCU program, and I thank Westford 
and all the faculty members for being my constant support throughout the year. 

Wajiha Khan   |  B.Sc (Hons.) in Business Management

M

“Where words fail, music speaks.” – Hans Christian Anderson

CREATIVE CORNER

B orn with the gift and passion 
to understand music, Ellie 
grew up to nurture his talents 

as a singer and songwriter. He can 
comfortably perform in four languag-
es while playing the harmonica and 
the piano.

Elie’s humble performances are 
greatly appreciated by the blues, jazz, 
and oriental jazz listeners. 

“Music is exactly like life; it flows 
and there’s no point of reaching    
the end before enjoying every step 
of it.” 

Elie Farhat  |  MBA Student,
Cardi� Metropolitan University

 believe the MBA International program o�ered by Westford University College is going to serve me well in 
my career. The program is very interactive and provides an open platform to be part of group workshops 
and assignments. It allows us to share the learning and experience with other students. The program is well 

designed and is professionally coordinated with proactive and timely communication to keep the students on 
track and help in achieving their goals.

Deepak Srivastava  |  MBA International

I
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“Every time I go to a movie, it's magic, no matter what the movie's about.” - Steven Spielberg

SHOOT A SHORT - FILM
MAKING WORKSHOP

estford organized a 3-day Film 
Making Workshop for students to 
learn the art of film making. The 

curator for the workshop was Mr. Raveendran, 
he is a multi-faceted personality, Raveendran 
is also a screenwriter, interior designer, 
anchor, a film scholar, an acting coach, social 
activist, and director of film festivals like Kochi 
Metro (Malayalam) Short Film Fest. The 
students had a hands on experience about the 
film making process right from the concept, 
story writing, acting, filming, and editing. With 
practical learning experience and shooting 
opportunity, the students had the whole 
360-degree view of film making. 

W
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hen I got to know about the film workshop 
from my friends, I thought it would be a 
great opportunity to meet new people in the 

university and get an exposure to the art of film 
making. Mr. Raveendran on the first day, gave us a 
masterclass on film language, which included how to 
take shots, the structure of the movie and made us 
present sample scenes with the use of our cameras. A 
great learning moment was when he assigned us in 
three di�erent teams, wanting to meet new people, I 
stepped out of the comfort zone and asked to be a 
part of the senior’s team. Which, to my pleasant 
surprise, was wonderful. They were so welcoming 
and fun to be with. This workshop over the course of 
three days certainly taught us the importance of 
teamwork, scheduling, and tapping into our creative 
energy. Mr. Raveendran played the role of mentor, 
director, producer, and friend during the workshop, 
which I believe played a part in 
all the teams becoming so dedi-
cated in their work, though it 
was everyone’s first time 
directing a short film. I am 
grateful to Westford for this 
amazing learning opportunity.

Shaheen Ahmed  |  BA (Hons.) in 
Business (International Business)

W

y team and I had this amazing opportunity to be a part of the film making workshop 
organized by our Westford. This was a totally new and unforgettable experience. I 
salute Westford for this initiative. We learned how one must know the importance 

of visual literacy and how the actual shooting for a film takes place. Also, we learned about 
the acting skills all thanks to Mr. Raveendran who did a great job in coaching us to create a 
short film in a period of about 3-4 days. We are grateful to Westford for organizing such an 
amazing workshop and looking forward to attending more of these in the future. 

Sadia Umar  |  BA (Hons.) in Business (Finance)

M
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he business proposal identifies the scope of the 
XYZ Company and its exploration strategies in 
expanding the possibilities of services to Middle 
East, Asia Pacific, South America and North 

African region with the induction of Rolls Royce AE 2100 
engine. 

Eco 90 Book Jan to March 2021 12.1

1. INTRODUCTION 
1.1 Study Assumptions 
The report provides a deep analysis of  global market size, regional and country Defense Aircraft Engine MRO 
market  level market size, segmentation market growth, market share, competitive Landscape,  sales analysis, the 
impact of domestic and  international market players, value chain optimization, trade regulations, recent develop-
ments, opportunities analysis, strategic  market growth analysis, product launches, area marketplace expanding, 
and technological innovations in specific reference to the Middle East, Asia Pacific, South American and African  
regions. The Aircraft MRO market global is expected to grow from US$ 80.38 Bn in 2018 to  US$119.41 Bn. by the year 
2027. This represents a CAGR of 4.6% from the year 2019  to 2027. (https://www.marketsandresearch. biz/re-
port/91611/global-tobacco-packaging market-2020) 

The Green Marketing Strategy in Selected Lubricant Sector in the Kingdom of Saudi Arabia and Implications for 
Corporate Organizational Growth

T
“Research means that you don’t know, but are willing to find out” - Charles F. Kettering

PUBLICATIONS
BY DBA STUDENTS

Abdul Faheem A. Haleem

Sr. Consultant, Middle East
Propulsion Company Limited
(An Economic o�set Company)
Riyadh, Saudi Arabia  
Economic Challenger

DBA Cohort 1 – UCAM

E�ective Adoption of Blockchain Technology With Specific Reference to Aero-Engine MR Segment of 
Saudi Arabia

Economic Challenger// ISSN 0975-1351/ Issue 87, April - June 2020 

ABSTRACT  

This research aims to analyze the e�ectiveness of the use of Blockchain technology in specific reference to 
the MRO Segment of Saudi Arabia This research has utilized a questionnaire method for the investigation of 
the e�ective use of Blockchain technology in the aero-engine MRO segment of Saudi Arabia. It is identified 
from the findings of the study that aero-engine market segments of Saudi are benefited using THE Block-
chain. It is also evaluated from the survey findings that Blockchain technology is used in the MRO segment to 
simplify the record management mechanism. In addition to this, it is also found that Blockchain is beneficial 
to examine the status of aero engines so that it can be resolved soon.  It is recommended to the operation 
managers of MRO segment of Saudi aero-engine industry to incorporate federated Blockchain to enhance the 
e�ciency of the current Blockchain model. 

Keywords : Blockchain, Research framework, Literature review, Distributed ledger technology, Digitalisation 

Perspective of Rolls-Royce AE 2100 Engine in Maintenance and Repair Overhauling (MRO) Segment of Middle 
East, Asia Pacific,  South America and North African Region  (Emerging Market) Business analysis Growth, 
trends, and forecasts (2020 - 2025)



Westford is  unique because it offers educational programs that are suitable for
part - time students as well. 

W hy did you choose to study at Westford University 
College?
Westford met both my criteria of choosing a university – 

Flexibility and Accessibility. Flexibility in fee payment and accessi-
bility to the faculty and to international universities in this region. 

Which activities in the classroom do you enjoy the most?
I enjoy, class interactions! Especially when we are given group 
tasks, its engaging and enhances our learning skills by sharing 
innovative ideas.

How is Westford di�erent from other universities?
It is unique because it o�ers educational programs that are suitable 
for parttime students as well. 

How would you describe the college atmosphere? How has your 
learning experience been so far?
The college atmosphere is so welcoming you don't feel like a strang-
er. The professors and administrators are so flexible they assist you 
in every possible way to make your learning experience incredible.

Jane Madoka
HND BABM Student
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ABSTRACT
orporate social responsibility has faced critical 
issues for many modern organizations, it mainly 
pushes to continue the commitment of enterprise 

towards ethical and moral value in terms of economic 
development while improving the overall quality of the 
organization. The research aims to address as to what 
extent adopting corporate social responsibility policies 
would improve organisational performance, other than 
focusing on the link as to how applying green marketing strategies in the field of lubricant in KSA can maximise the profit-
ability of the company. Furthermore, the paper analysed the consumer’s perception of lubricant industry experts and 
end-users in KSA market toward the new green lubricants concept. The research methodology based on positivism philos-
ophy with deductive approaches and descriptive design while the sampling techniques followed snowball and accessibility 
sampling frame with a total number of 176 respondents. Through quantitative method particularly through survey, the key 
findings of this research point to the supportive feedback from the consumer and industry experts in producing environ-
mentally friendly products, and lastly, the discussion of the positive implications of green marketing strategies for the 
organization as the result of implementing CSR policies.

Keywords: Corporate social responsibility, consumer’s perception, value, ethics , moral

C

The Green Marketing Strategy in Selected Lubricant Sector in the Kingdom of Saudi Arabia  and
Implications for Corporate Organizational Growth

Hosam Azat Elsaman 

York St. John University 
DBA Cohort 1 – UCAM

Rommel Pilapil Sergio
Abu Dhabi School of Management

BABM STUDENT VOICE

https://www.icbmeconf.org/december-2020-berlin/
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WESTFORD UNIVERSITY
TOASTMASTERS 

The winners in each of the categories are as follows: 

• Table Topics Contest: TM Banmeet Kaur (Winner) and TM Gabriel Chetty (Runner Up)
• Evaluation Contest: TM David Isaac (Winner) and TM Naaz Naushad (Runner Up) 
• International Speech: TM Nida Rahman (Winner) and TM David Isaac (Runner Up)
• Humorous Speech: TM Gabriel Chetty and TM Joonie Nazmath have been selected for the area contest. 

The winners and selected members will represent Westford University Toastmasters Club in the Area 29 Con-
test on 12th March 2021. Stay Tuned!

es! It is that time of the year when the Toastmasters fraternity are all in a competitive mode! With Area 
contest right around the corner, the club contests are running in full swing. One such club contest was 
held at Westford University Toastmasters Club on 27th February 2021. The theme of the contest was, 

“Power of words” and the best part is that, the entire contest was executed by the students of Westford within just 
few days of preparation.
 The masters of the ceremony were – Sharon and Mashanka, who did an excellent job as MC’s and Contest Chairs 
for all the 3 categories – Prepared Speech, Table Topics and Evaluation. We had Sadia as the Timer and Joonie as 
the Sargent at Arms. We had 7 contestants for Table Topics, 3 for Evaluation and 2 for International Speech. The 
contestants were David Isaac, Nida Rahman, Naaz Naushad, Gabriel Chetty, Jordan Naicker, Banmeet Kaur, 
Rakshan, Shaheen and Amna. Every contestant gave an outstanding performance in delivering their speeches. 
The Humourous Speech category did not have a competition; hence the representatives were selected. 

Y
ANNUAL CLUB CONTEST 2021
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“The annual club contest was an exciting competition as it 
unleashed many confident speakers. It gave us the opportunity to 
come to the university and participate in an event. Winning the 
Table Topics category was a surprise for me, and I am thankful to 
the judges, my fellow toastmasters and special thanks to our 
president Nida Sadique for always encouraging us. Lastly, many 
congrats to all the winners and participants.”

WHAT DO THE CONTESTANTS
HAVE TO SAY ? 

Banmeet Kaur
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Within just a week of preparation, the toastmasters’ team was 
able to pull o� an excellent contest with an apt theme and all the 

speakers delivered an exceptional performance. Personally 
speaking, it was such a great experience and looking forward to 

many more as well.”

“The Westford Toastmasters club contest was truly an amazing 
experience and receiving the award brought to light my potential 

for public speaking. I am truly honoured to be part of the club 
and grateful for the opportunity that comes with it”.

Gabriel Chetty

“I witnessed new toastmasters who weren't even willing to talk in 
their initial meetings, taking part in the contest, making it an 

amazing day! Toastmasters really makes one confident and 
strong. Congratulations to all the participants and winners.”

Joonie Nasmath

Nida Rahman

“With just few days of preparation, the toastmasters club was able to 
put forth such a great event and I’m immensely proud to have been 
a part of it. I'm honored to represent our club at the Area Level and 
will surely work to put a commendable performance.”

Naaz Naushad 

“I am overwhelmed and grateful to receive the two 
awards for toastmasters, I can't wait to challenge myself 
at the Area Contest”.

David Isaac



The wait is now finally worth it as the UAE made history on Tuesday 9th Feb 2020.

'A DEFINING MOMENT'
FOR THE UAE: MISSION
MARS; HOPE PROBE

Mission:

• Hope has three scientific objectives; the key 
goal is to have a first full view of the Martian 
environment. Once the data have been, checked, 
it would be available to the global space research 
community.
• To inspire a young generation of scientists and 
engineers to support space systems to help the 
UAE create its place as a beacon of innovation in 
the field.
• Encourage global partnership in Mars explora-
tion to show leadership in space science.

NASA Launched its own Mars Mission 2020 
- Perseverance Rover! 

Perseverance launched on 30 July 2020 amidst the 
added challenge of the global COVID-19 pandemic. 
On 18 February 2021, it landed in Jezero crater, the 
site of an ancient lake and river delta.Perseverance, 
the centerpiece of NASA's $2.7 billion Mars 2020 
mission, touched down inside the Red Planet's 
Jezero Crater. Once it's fully up and running, the 
car-sized robot will search for evidence of past 
microbial life and collect  several dozen samples for 
future return to Earth, among other ambitious tasks.

he Hope Probe in its evolving space sector is the United Arab Emirates' most ambitious new leap forward. 
It represents the United Arab Emirates' overall vision of accelerating research, technological progress 
and diversifying the economy of this small yet progressive country. The probe carried the dreams of 

millions of Emiratis, Arabs, and Expatriates in the UAE. The wait is now finally worth it as the UAE made history 
on Tuesday 9th Feb 2020. It became the fifth nation to successfully send a spacecraft to Mars when its robotic 
probe, named Hope, began orbiting the red planet.

The mission was one of three that launched to Mars from Earth in July 2020, including NASA's Perseverance 
Rover and China's Tianwen-1 mission. Hope will orbit the planet, Tianwen-1 will orbit the planet and land on it, 
and Perseverance will land on Mars. The three missions started simultaneously because of the alignment 
between Mars and Earth, on the same side of the sun, making the journey to Mars a successful mission.

T
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Goals:

• To identify the climate dynamics of Mars and the 
global weather map of the earth by characterizing its 
lower atmosphere.
• To illustrate how the temperature on Mars impacts the 
release of hydrogen and oxygen from the atmosphere.
• To comprehend the composition and variability of 
hydrogen and oxygen in the upper atmosphere and to 
see if Mars is losing these gases to space.
• Another key objective is to provide the global scientific 
community with fresh and practical insights into Mars.



About the book: 

Beat the Odds: The Time is NOW to Standout
& Succeed!

t’s with great pleasure that I’m sharing my study expe-
rience with Westford University College. To start with, 
I’ve chosen Westford University for their flexible sched-

ule and a�ordable price that matched my requirements as a 
new mother working from home. I’ve enrolled in their DBA 
Program in November 2020. I’m incredibly pleased I’ve made 
this decision because I feel I’ve gained a lot of knowledge and 
got connected to new people in such a short while and overly 
excited for what’s coming in my DBA journey. 

If you are a professional aiming to take your career to the next level while working or parenting; then this is the 
best time. Westford University College will be the bridge that will connect you to your bright future. Their profes-
sors are deeply knowledgeable, and the enrollment o�cers are very cooperative and helpful. I particularly love the 
flexible schedule of classes that suits working professionals or stay at home moms.

Mona Abdulla AlHebsi  |  Success Coach, Author & Speaker
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Beat the Odds The Time is NOW to Standout & Succeed! - Mona Al Hebsi

eat the Odds is indisputably an e�ective 
career development guide for aspiring 
professionals. For the first time ever, Mona Al 

Hebsi shares her career secrets in this enlightening, 
empowering, and inspiring guide encouraging you to 
take charge of your career and create a success story 
even in the most unlikely occasions. The easy to 
follow, tried and tested methods mentioned in the 
book are available to all hoteliers to achieve personal 
and professional excellence despite the competitive 
external environment.

B

I

ona Al Hebsi multi-award-winning Emirati leader, accomplished hotelier, seasoned HR professional, 
success coach and a passionate writer in the field of HR, hospitality, and leadership.

Over the last 15 years, Mona has carved out a successful career as a hotelier, coach, and HR expert.

Mona believes in the power of coaching and mentoring in empowering individuals and organizations to reach 
their full potentials. In 2018, she released ‘Beat the Odds’, a career guide for professionals striving to take their 
careers to the next level. Mona is a Certified Professional Co-Active Coach (CPCC) from CTI and Associate 
Certified Coach (ACC) from ICF. She has a track record in mentoring Emirati youth and women, aiming to 
empower them to advance professionally.

M

IN THE SPOTLIGHT
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Highlights:

1. The book gives great advice on structuring the team when executing these rapid innovation sprints. 
2. The process of creating a customer-centric map to illustrate the key actors and storylines is particu-
larly useful in helping teams break down the overall complexity. 
3. Allowing participants in the sprint to maximize both group brainstorming as well as individual time 
for coming up with a solution was great.
4. The focus on testing with real target users at the end of the week. There is a good amount of knowl-
edge on how to best perform user interviews that will be immensely helpful if the concept is new to you. 

The calling is for business owners, investors, and executives who can lead their set-ups to be equipped to answer these 
questions but RAPIDLY and QUICKLY. The answer the SPRINT- a unique five-day process for solving tough problems 
using design, prototyping, and testing ideas with customers. SPRINT is an easy and practical guide for anyone with big 
business problems or opportunities but looking for answers and confirmations in a shorter; more rapid time. The 
book takes some of the core concepts of agile and lean methodology but boils them into a pragmatic and useful frame-
work. The book seems apt for those working in a typical volatile and uncertain business environment. 

The SPRINT is authored by Jake Knapp, currently counted amongst the most sought-after inventors. He coached 
teams at IKEA, IDEO, NASA and co-founded the Google-Meet. He is the name behind products like Gmail and 
Microsoft Encarta. 

Consider the SPRINT as the new age go-to book for Business students, executives, and faculties. After all, what’s 
better than listening from the Horses’ mouth! 

PRINT is that one book that 
should make it to the shelves of 
the Post - COVID-19 Business 

Executives. 

Begin by asking these
questions -

1. What’s the next big thing for my busi-
ness post-pandemic?
2. Where to focus the most- customers 
or competitors? 
3. How do I start, but this time, di�er-
ently? 
4. What should my ideas look like 
post-pandemic? 
5. How many meetings and discussions 
will it take before I can be sure I have the 
right solution to a problem?

S
A ‘Must Have’ on Your Shelf

RECOMMENDATIONS
OF THE MONTH



NEW WESTFORDIANS
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EDITORIAL  BOARD MEMBERS 

Libin Mathew Meera Ravindran Ryan Garcia Divya Nair Raya Yamazaki Ayushi Tandan

CONTENT MANAGEMENT TEAM 

Sahar Salim

Hanil Haridas
Managing Editor

Sufia Munir
Editor in Chief 

Sakeena Mohammad
Content Editor

Mantra @ Work: Leader-
ship, Integrity, Reliability

Quote you live by: In life 
you get back everything 
you put in. What goes 
around comes around.

Creative Vent:   Gaming 
and Long Drives

Mantra @ Work: Happi-
ness is when you fall 
in love with your job
Quote you live by: Love, 
Care, Help Happiness, 
Peace.
Creative Vent: Foodie & 
Travelling

Mantra @ Work: Keep 
calm and hustle hard

Quote you live by: You do 
not go through it you 
grow through it

Creative Vent: Voiceover 
Artist & Dubbing artist

Mantra @ Work: Squeeze 
out every opportunity I 
receive at work !! 
Quote you live by: "Hard 
Work and Perseverance"
Creative Vent: Travelling, 
Baking, Writing & 
Exploring Cafes. !! 

Arya M Sahar Salim Akanksha Srivastava Aleeza Abdul Azeez


