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Dear Readers,

Westford University College has always believed in constantly evolv-
ing to o�er meaningful and industry relevant educational programs 
as part of its ongoing commitment towards developing a stronger and 
engaged community of future leaders. 

We are pleased to inform our patrons, stakeholders, community 
partners that your institution has inked a partnership with Liverpool 
John Moores University, UK which is ranked 49th by the Guardian 
League Tables. LJMU carries some impressive and impeccable statis-
tics to be reasonably proud of, 96.7% rating on teaching competitive-
ness, 92% satisfaction on program deliverables, & 92% on overall 
student experience as part of the popular UK National Student Survey. 
A granular view on these statistics is embedded on how faculties and 
lecturers are ensuring in creating a truly ‘world class teaching’ expe-
rience that perfectly fits the demands of millennial students.

Can you imagine digital learning, innovative webinar format that 
blends with traditional teaching methods, whilst delivering module 
content across undergraduate and post-graduate courses? The BA 
(Hons) in business program Westford o�ers in association with LJMU 
follows hosting workshops, field trips, online discussions, blog 
creations, digital poster development as part of its comprehensive 
approach to enhance and nurture stronger writing, reading, lateral 
thinking potential among students which are essential elements of 
nurturing transferable skills for ensuring student employability.

In this edition, an insightful commentary by diverse industry profes-
sionals representing our alumni community discuss several ethical 
strategies and new management considerations to overcome and 
address the current pandemic situations for organizations to battle, 
survive and sustain remains a worthy read.

Since our first batch of Executive MBA students successfully 
commenced their learning journey with Westford University College 
back in 2010,  it’s been a ‘ symbiotic learning curve’ for the institution 
by continually aspiring and improving to o�er a ‘win-win’ and ‘flexi-
ble/ robust online learning’ mechanism for students as we culturally 
adopted & adapted towards a “highly interactive and innovation-cen-
tric approach” across all our programs that proved beneficial to over 
6500 aspirants across 100 plus countries as part of gaining their 
dream “Qualifications – HND/BABM/ MBA, Postgraduate diplomas” 
and many more.  

Given that the winds of change are silently revolutionizing education-
al practices globally, it’s our firm belief that students shall prefer 
“Anytime, Anywhere, A�ordable and Accredited” learning options in 
future. Newer paradigms on learning and delivery modes shall 
include only trustworthy institutions as the variables of ‘convenient’, 
‘simple’, and ‘secured Online learning platforms’, shall tilt & cause 
second thoughts in pursuing a “[Full Time]” Traditional University 
Campus Learning experience. Universities must need to act ‘faster’ 
remain ‘highly responsive’ and reconsider ‘value based’ initiatives 
that ensure of students continuing to benefit intellectually in a 
digitally connected world.

Hanil Haridas
Co-Founder & Executive Director
Westford Education Group
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Westford University College [WUC] signed yet another international partnership to collaborate with the prestig-
ious Liverpool John Moores University [LJMU], UK to o�er the pathway to the final year for our undergraduate 
students from Higher National Diploma awarded by Pearson, UK.

The final year with LJMU o�ers 120 credits with six modules spread across two semesters from a top-ranked 
university in the UK. The classes for the First Cohort of 42 students commenced in March 2020. The first cohort is 
expected to complete the program in the first quarter of 2021 and would be awarded the prestigious degree titled: 
BA (Hons) Business with International Business Management.

The modules o�ered by LJMU is delivered from a practitioner’s perspective and are on par with the most recent 
demands of the corporate world and include:

01. Personal Development and Employment  02. Strategic Management  03. Innovation and Creativity for Business  
04. International Business Organizations  05. Business Consultancy  06. International Business Cultures

Westford, with its commitment to o�er much more than academic learning, has stuck the right chord with a 49th 
ranked University in the UK that is committed to o�ering exceptional student experience with high-quality teach-
ing, ground-breaking research, and extensive collaboration with entrepreneurs, business leaders, and top-notch 
organizations worldwide.
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Liverpool John Moores University -
A Valuable Partnership designed for
Today’s Generation of Digital Learners



Imagine a globally recognized university that o�ers students access to highly acclaimed programs that are career 
enriching and developed in partnership with FTSE 100 companies and leading business corporations that have 
remained beneficial to students across 100 plus countries. This high-quality research-based curriculum shall now 
be o�ered in the UAE by your beloved institution- Westford University College in its e�ort of developing socially 
engaged and entrepreneurial mindsets, to help students network and find their true passion and presence globally.

Within the bouquet of over 210 courses and programs, Westford University shall ensure in blending high-quality 
student-centered learning environment which remains at the heart of our inspired and connected teaching 
framework. The following programs are on o�er (subject to the university’s validation and approval). These are 
e�ectively backed with placement or internship opportunities.

1. International Foundation Year 2. BA (Hons) Sports Business 3. BA (Hons) Media Culture and Communication 4. 
BSc (Hons) Psychology 5. BA (Hons) Law & Business 6. BSc (Cyber Security) 7. MBA Global

Some important considerations out here, Liverpool John Moores University enjoys a prestigious ranking and 
recognition across multiple academic disciplines in the UK and globally. It has been awarded Silver in the Govern-
ment’s Teaching Excellence Framework (TEF) and this recognition identifies Liverpool John Moores University’s 
undergraduate teaching which is of a very high standard and exceeds standards established for universities in 
England.
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Liverpool Business School at Liverpool John Moores University 
is delighted to have recently validated several programmes with 
Westford University College for delivery at their campus in 
Sharjah. We are truly looking forward to this growing relation-
ship in furthering our mission of providing world leading busi-
ness education, nurturing talent, and developing the knowl-
edge and contacts that our students need to succeed. The suc-
cessful validation marks the beginning of a strong friendship 
and long-term exciting opportunities for the partnership. We 
are very much looking forward to working together and for 
further developments in 2020.

Adam Shore, Director of the School of Business
& Management, Liverpool John Moores University

As the Programme Leader for the BA(Hons) Business With Finance/Market-
ing/International Business Management programmes at Liverpool Business 
School, I am delighted that we have entered into a new partnership with 
Westford. The first cohort of students have already progressed onto our final 
year having completed their HND in Business with Westford. This is an excit-
ing opportunity for all of us and we hope it will eventually lead to initiatives 
such as exchange semesters and further partnerships between our respective 
institutions. In our first semester, we have already been impressed by the 
high standard of work submitted by Westford students and also how quickly 
we have been able to foster strong working relationships with Westford 
colleagues”

Lucy McGrath FCA, FHEA Programme Leader
Liverpool Business School

As Head of International Partnership at Liverpool John Moores University, 
it gives me great pleasure to write my first piece in The Westford Commu-
nique. For those that don’t know, LJMU and Westford have formed, what I 
do hope will be a very long-lasting partnership to o�er a range of LJMU 
programmes, allowing you to study for a degree from a Global Top 500 
University in the UAE without the need to travel to the UK. 
 We launched our first collaborate programmes in February 2020 and saw 
students commence their studies in March this year. We at LJMU have been 
very impressed with the professionalism of Westford and its approach to 
providing a good learning experience for the students. We are currently 
looking and finalising plans to add more programmes to our partnership.
 I look forward to seeing how the partnership grows from strength to 
strength over the next few years and very much look forward to meeting 
our LJMU students at Westford sometime very soon. 
Good luck with your studies!

Steve Waterworth, Head of International Partnerships
Liverpool John Moores University
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Sharmila Subrahmaniam

It is a great honor and privilege for me to be a part of the LJMU team, as a program 
leader. I strongly believe that the format and the spirit of LJMU modules are quite 
unique in many ways. The objective of these contemporary modules is to ensure 
that the learners gain practical knowledge that is based on real-time scenarios. The 
content is organized in an excellent manner that helps the learners fully explore 
their potential and provides insights to direct our teaching e�orts, as mentors.

Interaction is what makes the di�erence. It is challenging and stimulating at the 
same time which is highly beneficial from an academic point of view. I wholeheart-
edly believe that the LJMU modules have been a considerable force in achieving the 
goal of raising the standards in business studies. The interactive blended learning 
and creative assessment methods are the key factors that di�erentiate the program 
from other similar ones o�ered in the region.  
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Although we all are facing a global pandemic of COVID 19, LJMU and 
Westford University College still managed to give us quality learning 
experience through the virtual platform. I enjoyed the classes and I’ve 
learned a lot about di�erent cultures through the International Busi-
ness Culture module. The course has taught me a life lesson that noth-
ing can stop you from learning if you truly want to learn.

My first module at LJMU was challenging to say the least. It was inter-
esting, captivating and it pushed me to learn about other cultures, 
significant attributes of people, and study their behavior concerning 
their environment. I was allowed to approach this both through visual 
representation and in terms of written content, which to me was 
fundamental to capturing the depth of any given assignment because 
it covered all aspects of the topic. Overall, a brilliant way to start my 
top -up journey. 

This is the first module I had undertaken for my top-up studies with 
LJMU, and also the first time attending an online class due to COVID – 
19 restrictions. At one point, I thought that the whole program will be 
delayed but thanks to Westford my classes have been running smooth-
ly with no interruptions. The online classes have been a wonderful 
experience as they are very interactive filled with fun and interesting 
activities. The teaching style and methods were as good as having the 
classes on campus. A great job by Westford University College and 
Liverpool John Moores University in ensuring that quality learning 
resources were always at our disposal.

After completing the HND diploma and being associated with Liver-
pool John Moores University, we initiated the semester with our first 
module 'International Business Culture'. 'Culture' of a nation is a major 
component in business and impacts the strategic direction of the busi-
ness. The module focused on cultural issues encountered by compa-
nies operating across international boundaries. The faculty discussed 
all aspects of the module comprehensively. The assessment was a great 
learning curve for us as we created a poster and presented it virtually. 
The regular feedbacks received helped us improve our work.

Alishba Nadeem
HND-BABM

Areeba Shahid
HND-BABM

Maariyah Bhari
HND-BABM

Johnson Pinto
HND-BABM

Let us hear our
students’ point of view
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Post Graduate Certificate in Education International (PGCEi) is a master’s level 
qualification awarded by Liverpool John Moores University, UK which empowers 
aspiring teachers and makes them eligible for employment in the teaching 
domain, globally. This qualification provides deep-rooted subject knowledge 
takeaways, thus helping practitioners gain expertise to develop and transform 
themselves into adept professionals in their domain setting, superseding most of 
the contemporary teaching qualifications in the market.

The 6 months of intensive coursework focuses on practical strategies and tools 
for workplace application. The program o�ers a flexible schedule easy to adapt 
to any working professional. To know more about this UK Level 7 program, feel 
free to contact us on info@exeedcollege.com

Post Graduate Certificate
in Education International
(PGCEi) Liverpool John
Moores University, UK

Dr. Bhavna Chawla

A teacher can never truly teach unless he is still learning himself. A lamp can 
never light another lamp unless it continues to burn its own flame.
- Rabindranath Tagore

These are unprecedented times and coronavirus may be the reset button educa-
tion has been waiting for. Acknowledging the fact that one size does not fit all and 
there is no “right” answer to every problem that we are facing in the field of 
education. At the heart of it all, we know that teachers can transform the lives of 
our students. It is now more than ever that teachers need to unlearn, relearn, 
reflect, and upskill to be able to transform the lives of the students.

LJMU’s Postgraduate Certificate in Education International has been launched 
locally at the most appropriate time when teachers in addition to teaching the 
subject knowledge needed to understand the changing paradigms in education, 
how these will influence education design and practice.

PGCEi is a level 7, academic qualification. This course helps foster critical reflection and informed action by devel-
oping transformative classroom practices. It empowers educators and leaders to take a global approach to enhance 
students' understanding of who they are, individually and collectively, focusing on Maslow’s before they get to 
Bloom’s. 
  

Poonam Heryani
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in Education InternationalPGCEi

Inspiring and enabling socially engaged and transformative educators lie 
at the heart of the PGCEi validated by LJMU’s School of Education (rated 
'Outstanding' by Ofsted, 2019). The programme’s design and philosophy 
are also informed by the Teachers’ Standards (DfE, UK). It is a postgradu-
ate degree, internationally recognised as an advanced level of study and 
qualification for those wishing to enhance their practice and advance to 
more senior positions in teaching and educational management, in 
education organisations and international schools.

A recent Webinar with prospective students for this cutting-edge 
programme was so enlightening. It acted as an e�ective and engaging 
medium to communicate and interact with individuals wanting to hear 
from key educators involved in the programme's development and deliv-
ery. It was also a great opportunity to convey the dynamic ethos of the 
programme, along with sharing important information on structure and 
content. O�ering the chance to sign up during the Webinar generated a 
flurry of interest and overall it proved to be a positive and valuable 
recruitment and promotion activity for both institutions.

Dr. Ceri Daniels
Head of Professional Learning &

Enterprise, Liverpool John Moores
University

Shape your career with
our Level 7 PGCEi  (Masters) from
Liverpool John Moores University, UK
with 60 credits

BE A
QUALIFIED

TEACHER
WITH A GLOBAL

OUTLOOK
49

RANKED RANKED

University league tables 2019

401-500

WORLD
UNIVERSITY

RANKING 39
Education League Table 2020
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After spending 5 years of my life in research (Biotechnology), I discovered my 
passion for teaching, but mere knowledge of the subject is not su�cient for com-
prehensive teaching practices. In this era of technology, learning processes are 
changing progressively. To develop an enhanced learning environment, we need 
to attain the best teaching methods and practices. Therefore, to enhance my 
understanding and knowledge of teaching and learning methods, student 
psychology, and pedagogical transformation I have chosen this PGCEi course. As I 
needed, this course focuses on developing and improving individual teaching 
practices through research and critical reflection.

I strongly believe that this ‘Teacher Training’ course partnered with my subject 
qualification will make me a more informed and accomplished candidate for a 
teaching role. As I have joined this course, this has been an amazing journey so far 
and I am acquiring the required knowledge. I hope I convey it to my students and 
make a remarkable di�erence. 

I have joined this course to improve myself generally as an educa-
tor. There is no end to learning and will love to develop myself and 
learn as much as possible. Through this course, I aspire to be an 
outstanding teacher and be of more value in the field of education. 
I was lucky to identify this a�ordable institution where getting the 
desired qualification was possible. This will also serve as a path-
way to getting a Master of Education at a later stage. I expect to 
have a smooth sail on this journey. Best wishes to myself!

Student Testimonials
PGCEi - Liverpool John Moores
University, Uk

The PGCEi course will open up more opportunities for my career and o�er me 
greater flexibility in my work. I think this course is an important step towards 
reaching my career goals and becoming a better teacher as I believe “Better prepa-
ration makes for better teaching”. I chose this course because it will lead me to 
fulfill my ambition and build my career. I am so excited to start learning more about 
the theories and concepts to distinguish between di�erent perspectives of educa-
tional and social issues that can a�ect learning. I am extremely grateful for the 
opportunity to pursue my PGCEi, especially to Liverpool John Moores University.

The course’s specific goals and modules fit perfectly with what I hope to get out of 
my educational study and resonates deeply with my interests and career goals. I 
assume that teaching can certainly be a challenge if the teacher doesn’t have the 
required skills. I experienced spending a single day in a room full of raucous 
students, during this time I was patient to find a way to work with my students and 
earn their respect. UAE is a multicultural country and the teacher has di�erent 
students coming from di�erent backgrounds, and have di�erent learning styles, that’s why lessons need to utilize 
unique teaching tools. I am also grateful to Exeed College sta� and the Academic Head for inspiring me and being 
extremely cooperative which gave me the much necessary start to a new experience in professional learning.

Lois Alfa

Sawsan Haj Abdulkader

Dr. Nida Fatima
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On 14th April 2020, a phenomenally successful CEO 
with an inspiring story was hosted by Westford 
University College to kickstart a series of Webinars 
during the COVID 19 lockdown period.

Musthafa PC, CEO, and Co-founder of iD Fresh Food 
was also hosted as a part of Westford’s flagship 
program: WE Connect with Business Leaders. The 
Webinar attracted a wide range of participants 
(largely MBA students and business leaders) from 
various parts of the globe. The topic covered was 
relevant in the current business scenario- COVID 19: 
Challenges faced by iD foods, the way forward for the 
FMCG sector.

A school dropout, who went on to do his Engineering 
in Computer Science from NIT Calicut and MBA from 
IIM-Bangalore, Musthafa PC’s love for traditional 
Indian food complements his penchant for technolo-
gy and innovation. In 2005, he joined hands with four 
of his cousins in Bengaluru to start iD Fresh Foods. 
The company was the first in India to promote 
authentic Indian food that was 100% natural and 
preservative-free. 

As the brain behind India’s largest fresh food brand, 
PC has been lauded with many prestigious awards, 
such as the Forbes Tycoons of Tomorrow, India 
Today Make in India Award, JCI National Award, 
Vocational Excellence Award, Entrepreneur India 
Award, IIMB distinguished Alumni award, to name a 
few. Part of Indian Philanthropy Initiative, PC works 
closely with the Directorate of Indian Army Veterans 
(DIAV) for the welfare of Army Martyrs’ kin. He is also 
part of the Prime Minister’s ‘Champions of Change’ 
team with a vision to build a new India by 2022. 
Success is when results help you achieve the purpose 
of your life, reckons the avid reader and sports bu�. 

Musthafa has been invited to share his success story 
at various esteemed platforms, including the Harvard Business School, MIT-Sloan, and the United Nations. With 
an emphasis on innovative packaging and unique product delivery, PC has helped pave the way for a revolution in 
the fresh food market in India.

The webinar ended with very thought-provoking interactions and business insights that lasted over an hour. A 
humble start with an investment of less than $400 in 2005 to a successful multi-million dollar organization in 
2020 this truly was an inspiring story to be shared at the Westford Webinar Series!

Westford Webinar Series
Musthafa PC, CEO & Co-founder,
iD Fresh Food

Musthafa PC
CEO & Co-founder, iD Fresh Food
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Webinar Topic Chaired -
‘How can Working Professionals better
prepare themselves for the Job Market’
- Post COVID-19 Scenario.
Ever since the pandemic drove the world to a standstill 
mode, ‘tele-connect’ has helped us all stay connected 
meaningfully with internal and external stakeholders to 
keep businesses on an ‘as usual mode’, while successful-
ly transitioning into a ‘new normal’ for millions of work-
ing professionals across industries and economies, to 
swiftly adopt and embrace a ‘work from home’ concept 
& culture.

Westford University College has journeyed and navigat-
ed along these ‘challenging times’  to bring home distin-
guished thought leaders, industry experts, iconic think-
ers representing di�erent business practices and 
industry diaspora, through its Educative Webinars 
Series aimed at connecting global audiences over social 
media platforms for disseminating unbiased economic 
and validated business-ready insights that not only 
o�ers hope but valuable guidance in discovering new 
opportunities for rebuilding a better, resilient and safer 
world. 

"It was an honor to host Mr. Mayank Patel, Country 
Manager- Middle East, at Adecco, who was bestowed the 
2018-Thought Leadership Champion Award and has 
been widely known for winning the Best Recruiter 
Award in patronizing the “Perform, Transform and 
Innovation” model at Adecco- Middle East.

In a candid and comprehensive understanding on the 
way forward, to fight against the unprecedented finan-
cial and social challenges that stand to disrupt work-
place practices and eliminate traditional industries 
forever, the speaker emphasized on how socio-econom-
ic uncertainties, health risk unpredictability and a 
doubtful future shall lead to acquiring new competen-
cies and expertise as employers shall heavily focus on 
candidates possessing the following top three 
non-technical (or soft) skills – “Solidarity”, “Agility” and 
“Entrepreneurship”, apart from having sound technical 
skills – “Digital Risk Management”, “Cyber-Security & 
Data Mining”, “Financial Analytics”,  “Legal Advisory” 
given the upsurge in Bad Debts and Bankruptcies across 
several global organizations su�ering a weaker demand 
for products and services in several economies. 

The pace at which technologies shall transform busi-
nesses and corporations gradually from traditional 
to digital platforms shall position Data as the New 
Currency under a Post- Covid-19 situation, given 
‘social distancing’ norms shall continue for some 
time, as professionals need to remain positively 
mindful of the new expectations while seeking 
employment opportunities and being job-ready in 
future.

Mayank Patel,
Adecco, Middle East
Geographical Footprint: 65 Nations
Employee Headcount: 850,000
Turnover: € 25Bn.
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In times of crisis such as the one we are currently experienc-
ing, HR is called to assess and contribute to a broader 
response that embeds our organization’s mission, values, and 
societal impact with a focus on the well-being of our sta�, 
stakeholders, and the community. We need strategies for a 
business continuation that also addresses how people can stay 
psychologically resilient. Where dedicated sta� are the heroes 
of the continuation of services to their communities. Now is 
the time your people need you the most.

It is key for HR to promote a climate of calm while also engag-
ing the leadership team to respond with timely, accurate, 
assertive, clear, and consistent communication from all levels 
of the organization. Besides, communication needs to be 
honest, open, and as transparent as possible to maintain cred-
ibility. The approach should always come from a place of 
empathy and understanding of the di�erent impacts situa-
tions like these have on people, from the physical to the 
mental. Our sta� is our most valuable asset, and we need to 
look at our mission and our people together.

AL Safi Danone initiatives during
COVID-19

Create a Crisis Management Team:

This team established meetings on a regularly scheduled basis 
to discuss updates, initiatives, and communication strategies.

HR was part of this crisis management team to:

■ Provide input in the guidelines to be implemented. ■ Gather 
and share sta� questions and concerns. ■ Inform the team of 
new developments in employment laws and benefits. ■ Share 
revised policies. ■ Provide strategies to manage remote work-
ers. ■ Share risks related to the crisis, and make sure that 
values and equity are still at the center of decision-making.

Focus on internal communications:

■ HR was leading the communications to ensure the actions 
we take should be thoughtful, clear, succinct, accurate, 
consistent, and as transparent as possible. This way of com-
munication builds trust. We worked with the leadership team 
to build a robust internal updates framework and a communi-
cation plan. 

■ We organized two online Town Hall meetings hosted by the 
CEO to be closer to the employees and to answer their questions.

HR initiatives to combat
COVID-19

Employee Wellness and Safety Initiatives:

Some of the actions taken:
■ Distance Working initiated - beginning of 
Mar-2020 ■  60 advisories + 5 awareness 
sessions + 4 videos communicated in 3 di�er-
ent languages. ■  Sanitation procedures across 
all branches. Over 600 liters of sanitizers 
distributed ■ Hygiene toolkits distributed for 
front-line including over 120,000 masks in 
two months ■ Contingency plan prepared for 
employees on vacation unable to work 
remotely

Implement Remote Work Strategies

■ HR worked with IT to ensure a smooth tran-
sition to a remote work scenario. ■ HR created 
and shared the policy for working remotely to 
encourage health and wellbeing and work 
engagement. ■ HR provided online learning 
both through in house, Safi Academy and 
external platforms to keep the people engaged 
and utilize their time productively during 
lockdown.

Social Responsibility  

Al Safi Danone launched many initiatives to 
support the real heroes: front-line healthcare 
and security personnel across KSA for their 
immense e�orts and profound commitment to 
contain COVID-19 outbreak in close coopera-
tion with the Ministry of Health, SFDA, and 
Ministry of Interior.

Nabil Batawi 
Vice President - Human Resources
(GCC & Levant), Al Safi Danone 
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The COVID-19 pandemic has wreaked havoc on the world. 
It has been created unexpected immediate disruptors to 
every industry around the world, whilst the engineering & 
public construction industry is one of the few industries 
that has been maintained to some extent.

However, in some of the countries that have gone for the 
fully or partially lockdown/shut down (many countries 
such as China and Italy have slowed or shut down their 
production sectors) and or curfew for long term with 
various of COVID-19 retractions such as travel ban, etc. 
every construction project has been heavily influenced 
negatively due to various issues associated including the 
following key factors:

■ Provision of Health Safety and Environmental (HSE) 
protection and additional requirements for employee’ 
(Safety first), in line with the World Health Organization 
(WHO) guidelines ■ Supply chains disruption ■ Shortage 
of manpower/subcontractors and materials ■ Contract 
administration issues including liability issues, lack of 
insurance coverage, etc. ■ Termination of contracts to 
control expenses ■ Demand and Deterred financiers              
■ Travel restrictions and less welfare support availability 
to workers ■ Cost overruns and delays ■ The Legal and 
administrative issues, and Government mandate, etc.

Steps for companies to overcome the situation
 
At this gable challenge and crisis, the following steps can 
be recommended to the engineering & construction 
industry to successfully manage and overcome the situa-
tion.

■ Make health, safety and wellbeing a top priority                    
■ Re-evaluate the safety program/policy in place and 
ensure everyone’s health & safety ■ Establish an executive 
committee specially to study, plan and monitor the 
current situation and necessary advance planning for the 
future ■ Perform scenario planning ■ Assess your cash 
position  ■ Review your backlog and plan accordingly            
■ Utilize business interruption insurance, as necessary       
■ Communicate regularly with your stakeholders (Par-
ticularly with employees, Client, subs, and vendors)              
■ Monitor, review and re-evaluate the all plans regularly 
until the COVID-19 gets out and confirmed

Safety is a top priority

As all construction workers and professionals are well 
aware of, the well-known motto of “Safety First” using in 
the Construction industry is precedence over all others 
as the construction activities always remain at the high 
range of the potential risks with plenty of safety hazards, 

In usual practice, the Main Contractor of the project has 
to lead all health & safety measures, however, it is not 
only the main Contractor’s responsibility but also all the 
other stakeholders of the constriction projects are 
responsible to ensure a safe and healthy working 
environment for everyone, especially on the job site 
team. 

At this point of the particular crisis situation, it’s very 
essential for all the concerned parties to re-evaluate the 
health & safety program/policy that has been established 
and in place/implementing to include all necessary 
health & safety measures and extend the existing safety 
program/policy to ensure the safety of everyone working 
for the project and to the general public from this COV-
ID-19 pandemic. 

The top leadership of each and every company/group 
should be undertaken and hold the responsibility of 
facilitating the necessary health & safety measures and 
arrange the ways for supervision/monitoring them. Also, 
they need to keep alert on the ongoing situation to 
ensure all personnel in the team updated on the current 
scenario, aware of what necessary actions to be taken 
individually and as a group, and finally to ensure all in 
safe, while e�ciently navigating inevitable delays and 
other business losses.

Otherwise, without enhanced health and safety meas-
ures, employees and workers are feeling unhappy and 
uncomfortable with projects that are not taking the 
necessary steps to mitigate the impact of COVID-19, 
which can subsequently cause a significant impact on the 
all the process’ e�ciency and productivity.

“Moving quickly can certainly create an advantage espe-
cially in construction, ensure the changes you make are 
more impactful positively – Work safe, Stay safe”

COVID-19 Pandemic’s
Impact on the Global
Engineering &
Construction
Industry

Sudesh C’ Hewage
Senior Quantity Surveyor
MBA in Engineering Management
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The response to Covid-19 in New Zealand has 
been applauded across the globe. Taking an elimi-
nation approach involving a swift and strict 
lockdown, the country has been successful in 
containing the outbreak. At the time of writing, 
there had been only 1,147 cases and 21 deaths 
recorded. 

As a New-Zealand based healthcare technology 
company, this response has enabled the Orion 
Health team to focus its e�orts on supporting 
customers across the rest of the world in their 
response to the pandemic. Orion Health o�ers a 
range of solutions to improve clinical workflow, 
decision making and patient care. Our technology 
powers over 50 health information exchanges 
(HIEs) worldwide, which bring together patient 
information across systems, organisations and 
regions into one place for the benefit of patient 
care. These HIEs include Mala� in Abu Dhabi. 

During the Covid-19 outbreak, the support we 
have seen sought by HIEs has spanned three main 
areas – building on existing HIE platforms, adop-
tion of an Outbreak Management Solution and 
machine learning and AI.

Building on existing HIEs
With Covid-19 creating the need for new work-
flows, existing HIE platforms have been adapting 
to best manage the crisis. Many have been 
expanding patient record access to new groups of 
health and care professionals, such as the emer-
gency services, community pharmacies and care 
home sta�. New features have been added such as 
tailored Covid-19 patient hospital admission 
forms, assessment forms, flags for Covid-19 
positive patients and tools for care coordination 
to allow sta� to collaborate in a paperless 
environment. In terms of prioritising patients, 
some HIEs have incorporated risk scores, for 
example the Charlson Score. New data feeds have 
also been brought online to from places such as 
temporary hospitals and repurposed facilities.

Outbreak Management Solution
Building on existing and proven technology, Orion Health 
launched its Outbreak Management Solution in March. It com-
prises three modules that customers can select from depending 
on their individual priorities. These modules are Identify, 
Manage and Engage.

The Identify module enables patients to be identified and curat-
ed, for both Covid-19 negative and positive results, to highlight 
who would benefit from active remote monitoring or care. This 
allows healthcare providers to maintain the visibility of patients 
and to track and display the status of Covid-19 cases.

The Manage module ensures providers can actively engage and 
manage patients both before they are admitted to hospital and as 
appropriate after discharge. Symptoms can be recorded through 
digital questionnaires that allow providers to triage and stratify 
populations based on their own clinical protocols and risk 
thresholds. This means the health system can manage and focus 
on those most at- risk and reserve one-on-one phone calls or 
consultations for those individuals who most need them, as well 
as ensuring visibility over imminent service demand.

The Engage module uses a patient portal and secure messaging 
to enable healthcare providers to communicate directly with 
their patients to provide negative Covid-19 test results; reducing 
the burden on healthcare workers some of whom have been 
making up to 300 patient calls per day.

The Outbreak Management Solution is already live with health-
care organisations across APAC, Europe and North America.

Machine learning and AI
Our knowledge of Covid-19, its spread and its impact is growing 
daily. New machine learning algorithms and models are 
constantly being developed to describe the dynamics of the 
disease, and its implications. Orion Health has recently 
announced that it will deliver a National Algorithm Management 
Solution to support scenario modelling, risk prediction, 
forecasting and planning throughout New Zealand’s COVID-19 
response. This will provide the infrastructure, tooling and 
resources necessary to support operational modelling and 
timely information dissemination to the New Zealand Govern-
ment, healthcare organisations and professionals.

Orion Health is committed to applying its resources, technology 
and experience to o�er support to healthcare organisations in 
these di�cult times. Find out more at orionhealth.com If you 
have any questions, please do get in touch with us at emea-mar-
keting@orionhealth.com

 
Sam Amory
General Manager -
Middle East & Africa Orion Health
MBA - UCAM HCM

Digital
Responses
to Covid-19
Globally



Dubai Luxury Fashion
Retail Sector During
COVID-19
Dubai has been called the leader in luxury fashion retail of the 
Arab world. The Middle East, especially Dubai has also the highest 
per capital spending on the luxury retail sector. The shopping 
festival held each year accounts for strategic marketing done by 
the Government, which has positively impacted GDP as well as 
growth to the tourism sector of the nation. 

Ecommerce nowadays is the booming business all over the globe. 
Shopping through digital platforms saves enough time and energy 
so that the consumers can concentrate on other activities in their 
life. It must be pointed out that especially with the current situa-
tion of Covid-19, where lockdown and social distancing has 
become mandatory, ecommerce has seen massive surge. The most 
recent event is the launch of ecommerce portal Ounass, which is a 
luxury shopping portal featuring the popular international brands 
for the consumers of UAE and the GCC region. The portal is also 
providing 2-hour delivery period for Dubai and same day delivery 
options for some regions. 

Under lockdown situations, the consumers are shifting their buying pattern from onsite to online buying. This 
change in the shopping behavior of the consumers overnight has led to the popularity of social media influencers 
in the fashion industry. Social media influencers are able to engage a large population of audiences online. They 
state that the influencer market is now USD 12 billion annually catering only to the luxury brands; the brands 
choose their influencers according to the message they give to their followers and their follower base and num-
bers.

According to a report in Business Today, the luxury fashion retail industry is bound to go down by 30-40 billion 
Euros globally. However, in order to ensure survival every industry must adapt to the changing market situation. 
The involvement of ecommerce as seen earlier is the most strategic step so far, as buying pattern has shifted 
online to a great extent. Experts say that this change in the shopping behavior may be the new ‘normal’ in times to 
come. Therefore, huge digitization e�orts have been taken up by the industry. Most private labels like Louis Vuit-
ton, Christian Dior and Givenchy have turned their perfume facility into making hydrochloric gels for the public. 
Armani has turned its unit to making face masks, PPE and other supplies required for the hospital sta�s. Most 
companies have also partnered with logistics providers to maintain the supply of goods to the public as long as 
possible; these include air freight, sea freight and also roadways. Therefore, it can be said that the cope up, is not 
so much with respect to the consumers, but the survival of the luxury fashion companies in itself, so that they can 
keep their workforce employed even during this crisis situations.

Saleh Chehada
Store Manager
MBA CMU
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COVID-19 has a�ected the global economy across every sector or industry in the 
world. One such sector I would like to emphasize, is the Human Resources (HR). 
As the whole economy is a�ected; people are worried that it will have some kind 
of negative impact on their current jobs. Being in the recruitment part of HR, I 
can uphold that COVID-19 has not only a�ected people’s health but has also 
caused so much psychological trauma due to the uncertainty of their jobs and 
income in this situation. 

Though companies are constantly hunting for new candidates or professionals 
but they aren’t in the position to hire or onboard them. Providing support to their 
manpower, understanding the need of the situation, managing cost of sta�ng, 
lack of visa issuance facility and worried mind-sets of employees; the HR sector 
is surely facing multiple complexities it somehow needs to figure out. 

In my opinion, Human Resources is still learning to cope with the negative impact 
of COVID-19 but some basic measures such as; keeping employees informed, 
having a clear communication with them and making employees feel secure and 
safe will help curb the tension amongst employees. Companies are evolving into being more digitalized, this is where HR 
plays a vital role in being empathetic to their employees and providing constant support to cope with the current crisis. 

How Human Resources (HR) is
coping with COVID-19 Situation ?

Falaq Shaikh
Talent Acquisition Specialist

CMU MBA Student

Covid-19 has burdened the healthcare industry stretching its operations to an 
ever changing environment. The gulf region has benefitted from the global expe-
riences.  However, resource availability in terms of supply chain has definitely 
impacted the processes of many organizations. While identification and isolation 
of patients has been a daunting task, the government with its strategy of involving 
both the public and private sector for disaster management, and not limiting to 
only healthcare sector has been instrumental to a larger extent to govern and 
manage the pandemic. 

Both private and public sector hospitals have been equipped with testing and 
care, providing isolation spaces and for their continued management with mild, 
medium and critically symptomatic patients. Various hospitals and clinics have 
embraced tele-consultations limiting exposure of more vulnerable or 
immune-compromised patients. 

Hospitals have seen a decrease in primary care visits by patients and elective 
surgeries have been rescheduled for most non-urgent cases. However, as safety of 
sta� is an important aspect, healthcare organizations have doubly focused on both patient-centric as well as sta� 
burn-out issues. Hospitals have been focusing on training sta� and providing continuous education for management of 
patients, exposure limitations and proper PPE availabilities. A collaborative strategy resourcing sta� from less busy 
areas of the hospital to the urgent or emergency care and new recruitments have played a significant role in providing 
optimum care to the patience and the frontline healthcare workers. 

Impact of COVID-19
on Healthcare Industry

Olivia Rodrigues
Laboratory Supervisor

MBA - UCAM, Healthcare 

May 2020 www.mywestford.com  | Page - 18



Without any doubt, the e�ects of the Covid-19 
pandemic has left a multi-billion dollar industry 
crippled and gasping for air as fitness centers 
and studios around the globe are su�ering 
significant financial losses. With world-wide 
government restrictions on business owners, 
dictating the majority of our business practices, 
it has left millions of people without a place to 
workout and gym owners in the dark as they 
scramble to stay afloat financially.

The aftermath of the COVID 19 pandemic will 
leave a trail of destruction in the economy with 
a lasting impact on the fitness industry as many 
fitness trainers and gym personnel has fallen 
victim to the economic downturn.  As this 
period tests, even the most successful and 
established health clubs and studios, for the 
majority of small and newly established health 
clubs and fitness studios, the pandemic surely 
marks the end of the road as they know it.

The new year has surely held up its part of 
surprises; however, the cascading e�ect of the 
pandemic is something very few businesses 
were prepared for if even at all. The economy is 
in a downward spiral, and a health pandemic of 
this proportion does not come with a blueprint 
to guide gym owners with the correct steps to 
survive. As the gloomy realization sets in for 
most health club owners, they are adjusting 
their sights on a new reality inspired by innova-
tive and creative approaches to keep their 
members motivated and active by embracing 
the use of technology. With social distancing 
being the standard, online fitness platforms and 
home workout apps have become the new trend 
with gyms and studios all over the world 
tapping into digital opportunities to stay 
connected to their customers. Furthermore, 
thousands of at-home workout routines domi-
nate social media, and even though it might not 
be the same as standing in your favorite HIIT 
class or spotting your gym partner as they 
bench their new PR. For now, it is a means to 
stay sane and active. 

It is essential to know that even when lockdowns are lifted, 
the fitness industry, as we know, will not be the same. People 
have become more cautious about their health, and we have 
all witnessed the devastation as the death toll increases on a 
daily count. It will take more than governments and health 
organizations declaring the reopening of gyms and studios 
as people will certainly not return if they feel unprotected 
from possible infection. The health clubs and studios who 
were lucky enough they have the budget to provide digital 
resources for their members should continue doing so even 
as the business reopens. People will also be cautious about 
committing to any long-term gym memberships with fear of 
the pandemic relapsing and facing closure again. 

Even in the light of the current situation, human beings have 
a unique ability to adapt even through the most adverse 
circumstances. What feels impossible today will merely be a 
faded memory in the future, and we must acknowledge the 
crisis and overcome these barriers together as our future 
depends on no one but ourselves. 

How the Fitness Industry 
is Rising to the Covid-19 
Challenge

Mr. Warren Van Der Mescht
General Manager
UFC GYM Bahrain
MBA - Cardi� Metropolitan University - Online
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In this global fight against COVID-19, we Hellmann Worldwide 
Logistics Keep distance from each other to protect not only 
ourselves but also the people around us.  As a family-owned com-
pany, our top priority is taking care of our employees and at the 
same time ensuring the safety and movement of our customer 
cargo.  Our teams including myself is working from home and our 
warehouse colleagues continue to take charge and ensure that 
supply chain keep moving while practicing social distancing and 
taking precautions. We do our best to support our customers and 
our employees during these tough times. 

As the COVID-19 continues to spread. The e�ects on global supply 
chain are felt across the globe. Various trends are being observed 
as we have been in close contacts with our customer and partners.

Hellmann continues to work hard to ensure freight keeps moving 
and that our customer receive the best possible service in our 
varied solutions. 

While many carriers have reduced or stopped services to a�ected 
countries, this has created a demand of warehousing solutions at 
multiple hub locations where in the cargo can be stored. We at 
Hellmann are providing such solutions to customers in these 
times.

Within the Middle East, we are facing stricter road transportation 
regulations for local distribution with UAE and GCC Countries.  
We at Hellmann continues to work hard to provide the best 
solutions for transportation following all the required safety and 
health guidelines for our truckers and abiding by the regulations 
from UAE Government for transportation.

My organization has also implemented a 24-hour 
emergency contact should something arise 
outside of o�ce hours during these challenging 
times for all employees. Also, our company has 
created Covid -19 management response team 
including our HR and Regional CEO to ensure 
quick responses are received in case of emergen-
cies and ensure the safety and   well-being of our 
employees.

Our organization Hellmann worldwide logistics is 
a family to us. Our supply chain keeps moving and 
we are together in this fight against Covid-19.

Hellmann Worldwide Logistics -
In times of Covid-19
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Venet Erneta Dias
Key Accounts Manager for contract Logistics.

Hellmann Worldwide Logistics (UAE)
MBA - UCAM Supply Chain Student



The COVID 19 lockdown has undoubtedly forced every-
one to look at matters from some alternative perspec-
tives. With business environments evolving rapidly and 
the workforce becoming increasingly diverse and 
remote, keeping the teams motivated and productive to 
their best level becomes a demanding yet necessary task. 
While some sectors could be under pressure and look at 
optimizing their cost structures just to stay afloat, 
retaining key talent is very important. 

Employees are going through a series of worries and 
distress may it be in the medical facilities, childcare, 
elderly care, loan payments, income disturbance, and 
others. All these have a major impact on employee 
engagement, productivity levels, and quality of work. We 
have been sensitive to such situations given the current 
context and have taken some proactive steps to ensure a 
seamless transition to the new situational demands. 

Below are a few ways we adopted to enhance employee 
experience: 

1. Create a culture that drives the productivity – Redefin-
ing the culture that promotes transparent communica-
tion and organizational values within the team is 
extremely important as employees should feel they are a 
part of a bigger team contributing to the success of the 
company. 

2. Stronger communication regime - There is no such 
thing as over communicating right now. Things are 
changing fast, and leaders must connect with employees 
in real-time – as real people. Empathy is key when man-
aging teams working remotely. 

3. Care - We have provided employees with all the 
required tools and resources to work e�ectively as part 
of the work from home scenarios. If organizations want 
employees to do and deliver more, then employees must 
feel valued as people. This is vital when health concerns 
arise amongst the employees.

4. Continue performance management – It’s important 
that we don’t park the performance management 
systems aside, on the contrary, it will be good to reflect 
back on the objectives set at the beginning of the year 
and reset those as things have changed during the 
pandemic. Appreciate people regularly on their mile-
stone achievement and provide at least a non-monetary 
recognition. 

5. Employee engagement activities – We believe that 
engaged employees are happy, loyal, committed, and 
more productive. However, when they are not in the 
vicinity it’s important to keep them engaged all the time. 
We introduced some virtual employee engagement 
activities like online wellness programs, healthcare 
sessions, hosting online team building activities, appre-
ciation sessions over co�ee meetings, etc. 

6. Online learning - We are planning to adopt robust 
online learning systems that will cater to the upgrading 
of the employees’ skills and interests.  

7. Corporate Social Responsibility – This is the best time 
for companies to rake part in community support initia-
tives. Involve your employees into the social cause as this 
will lead to a long-lasting gratification for the company 
and its employees.  

HR measures should be carefully analyzed through 3 
dimensions – the employee, the cost-benefit, and the 
legal aspect of it.  HR personnel should advise the senior 
management on how important it is to deal with 
employees in a reasonable way even amidst the cost 
optimization processes for creating new working 
models, compensation restructuring, etc. Companies 
should take proactive measures in looking at finer things 
in their organization to get opportunities out of this 
crisis, navigate the crisis in a positive way, and come out 
stronger.

HR’s Role in creating employee
engagement during the COVID-19
pandemic crisis

Ms. Ambika Nair
Director - HR & Business Support, Dubai
WME Consultants, Dubai
MBA - CMU
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The epidemic of Covid-19 is a human tragedy that 
is a�ecting hundreds of thousands of people. The 
impact on the supply chain, sta�ng and finance 
has been quiet devastating, resulting in compa-
nies struggling to sustain and survive.  Working 
remotely through video streaming and global 
internet communication has become the 
lifeblood of modern society. Its firmly believed 
that once we are through the worst of this virus, 
larger part of our economy and industries will 
still be standing and, in many aspects, stronger 
than before.

Although COVID-19 undoubtedly represents a 
tremendous challenge for all, it o�ers telecom-
munications infrastructure companies a chance 
to help communities to excel. As the world 
continues to cope with it, the telecoms and tech-
nology sector, the Golden Child of the global 
economy, has undeniably taken a lead.

Telecom companies helps the world to stay 
connected. As the work environment has shifted 
to working from home combined with social 
distancing/lockdown measures, people are 
spending more time at home for work and 
leisure, and using exceedingly higher amounts of 
data. Also, to eliminate the  impact of feeling 
isolated the need to stay connected is important 
than ever before.  

Telecommunications companies are focused on 
increasing network resiliency and looking at how 
COVID-19 impacts their planned investments. 
This crisis has challenged the industry to invest 
in existing infrastructure and game changing 
technologies. 

Impact on Telecom Sector

■ Network usage is skyrocketing. The volume of 
voice calls is also increasing exponentially. ■ 
Network reliability is an ongoing focus. Issues 
such as connection drop rates, lower audio quali-
ty are few examples. E�orts are made to mitigate 
potential outages by asking streaming services to 
limit picture quality. ■ COVID-19 is leading to 
collaboration with competitors  by borrowing 
spectrum.

Changes for the Customer

■ Taking measures to improve the customer experience 
and access to networking services which includes 
increased capacity, o�ering unlimited minutes, and 
providing anonymized data to aid in tracking the spread 
of COVID-19.
■ O�ering networking tools for free or at a reduced cost 
to aid customers in working from home. 

Financial impacts

While the telecom industry has been less a�ected, some 
may face issues with cash flow in the long term, similar to 
other industries. 

After the Covid 19 pandemic, how corporates and indi-
viduals communicate and conduct business in the future 
will change forever. Working from home will become 
more common and communication platforms such as 
Microsoft Teams and Gotowebinar will be used more 
frequently to replace face to face meetings.

Impact of COViD -19 on
Telecom Industry

Kakkassery Hamza Tariqali
Zenith Business Services DMCC
Chief Financial O�cer
MBA - UCam –Financial Management



In Dec 2019, there was an outbreak of pneu-
monia in Wuhan, China. Before the end of 
Dec 2019, it was identified to be a new strain 
of Coronavirus which was later named as 
Covid19. As of date, the disease has spread 
to more than 200 countries with 4 million 
plus cases and there seems to be no devel-
opment of a vaccine in sight. By 11 Mar, it 
was announced as a pandemic.  Travel 
restrictions were announced across the 
globe and countries shut down their 
borders which crippled trade along with 
most industries. Of all the restrictions 
imposed, travel & trade were 2 sectors 
which were immediately brought to a halt to 
cope with Covid19 outbreak.

With UAE, being recognized as a premier 
leisure destination. Travel & Tourism 
industry’s growth over the past decade is a 
key component for the country’s success in 
its economic diversification strategy. Dubai 
ranks among the top 5 visited cities around 
the world having hosted about 16 million 
visitors as of 2019. And with Covid19 
outbreak has brought the entire industry to 
a standstill. 

Among the sectors within this industry, 
Airline business was the first hit with 
national carriers like Etihad & Emirates 
partially suspending their flights by 
mid-march. Most other regional airlines 
completely closing them 2 weeks later. On 
one hand overseas visitors were stranded 
without being able to leave the country and 
on the other residents were not able to 
return to UAE. 

On a global level, almost 85% of airlines are 
expected to go bankrupt by the end of the 
year. International Air Transport Authority 
(IATA) has predicted that recession follow-
ing Covid19 outbreak may take a long time 
before aids are redirected towards airlines 
and hospitality industry. 

EXPO2020, deserves a special mention. Expo 2020 was expect-
ed to drive economic stabilization and rapid growth in 
construction, hospitality and tourism sectors, most impor-
tantly. The target was to attract about 25 million visitors. 

Overall, World Tourism Organization (WTO) has forecasted a 
loss of about 50 billion this year, with Asia being a�ected the 
most. Economies around the world are going to be struggling 
to cope with lack of development in healthcare industry and 
until that is on track, travel restrictions will continue to break 
the geographical spread of the disease. 

Covid19 has also increased the awareness for businesses to 
integrate their business processes with technology to quickly 
adapt and recover from such crisis. The corporate world will be 
returning to a new set of concerns and requirements, especial-
ly leisure tourism industry where it will take longer than other 
industries to rebuild customer confidence. 

Impact of Covid -19
outbreak in Travel & Tourism
Industry

Renukaa Devi
Business Development Manager
MBA CMU Student
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The wide-reaching pandemic, COVID 19 has presented the world 
with unrivalled challenges/demands. Its impact has not only 
traversed countries but also industries as well requiring most 
industries to mandatorily adapt measures with a purpose of 
combating it. It is important to note however, that most adapta-
tions to this colossal task has been peculiar to the di�erent 
industries/countries even though there are similar activities 
being practiced globally. For instance, whilst most global auto-
makers like Ford, Jaguar, Land Rover have shut down manufac-
turing completely alongside airlines halting operations to miti-
gate the spread of the virus, the advertising industry have resort-
ed to mobilizing technological innovations in order to survive.

With the universal call for regular washing of hands, my company 
(Dredge Masters Limited) a dredging company in Ghana, our first 
measure was the provision of veronica buckets, water, soap and 
tissue at the o�ce/operational centers without the neglect of 
hand sanitizers to aid with the mitigation of its spread to sta� 
and clients. The use of Personal Protective Equipment (P.P.E.’s) 
such as face masks and gloves have also been encouraged.

Adopting safer working routine measures has been the focus of 
the company; a prerequisite to surviving the situation. In view of 
this, a three-times working period per week has been instituted 
by management in order to limit regular contact with clients and 
co-workers – a retort to adhering to social distancing protocols. 
Again, the technology of video conferencing has swiftly been 
adopted aiding ‘smart’ communication between our sta� on 
project site and partners as opposed to the preceding remote 
approach.

The upsurge in the numbers of Covid-19 
confirmed cases have further compelled 
management to make available company 
vehicles to aid transport sta� to and from 
work in a way to reduce sta�’s risk of 
contracting the virus outside its confines. 

In conclusion, it is with no doubt that 
Covid-19 has changed our way of lives 
globally as well as greatly impacted our 
businesses within several industries. 
Nonetheless, for businesses to remain 
resilient with the persistent increasing 
numbers in confirmed cases, it behooves 
on such entities to continually adopt 
proactive measures with a purpose to 
ensure clients and employee safety.

ADOPTED MEASURES BEING IMPLEMENTED 
BY DREDGE MASTERS LIMITED UNDER THIS 
COVID-19 SITUATION

Patrick Osei
I.T O�cer,

Dredge Masters Limited, Ghana
MBA - UCam -IT-OL
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Westford Unwind -
Movie Review

The second session in the Westford Unwind series was 
conducted by Zawahir Siddique on the 23rd of April 2020. 
The employees of Westford University College attended the 
session and exchanged ideas on various insights drawn from 
the movie review.

The session was inspired by the documentary: Man on Wire. 
Though this session in Westford Unwind series largely 
focused on the documentary, the movie (The Walk) and the 
book (To Reach the Clouds- My high wire walk between the 
twin towers written by Philippe Petit) were also discussed. 

MAN ON WIRE is the story of French tightrope walker 
Philippe Petit who, on August 7, 1974, walked across a wire 
strung up between the Twin Towers of New York’s World 
Trade Center. Only 24-years old, Petit crossed eight times 
back and forth, 1,350 feet above the ground. Using contempo-
rary interviews, archival footage, and clever re-enactments, 
filmmaker James Marsh tells the story of Petit’s risky dream, 
first concocted at the age of 17. For the next 6 years, his 
obsession did not waver, as he practiced tightrope walks 
between the towers of the cathedral Notre Dame de Paris and 
between the pylons of the Sydney Harbour Bridge. 

MAN ON WIRE highlights one man’s auda-
cious feat of art and glory, but also reveals 
how so many people were instrumental in 
Pettit’s success. Through them, the film 
becomes a meditation on friendship, loyalty, 
the egoism of art as well as its achievement. 

The session also paved way for discussions 
through inspiring videos and polls and 
explored ways to move out of comfort zone 
and accomplish seemingly impossible 
dreams.

Zawahir Siddique
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Westford
unwind - We
Read For You

Ms. Ashima Keluskar

Westford University College’s Thursday’s Unwind session was initiated to get a peek into the hobbies of the sta� and 
share a few thoughts over a cup of tea or co�ee. During the lockdown, the Unwind session came to rescue our caged 
times and got the entire team of WUC connecting virtually over either a book review, a movie review, or a simple ‘new-
found creative thing to share.’

Hi! I’m Ashima and I have been a faculty with WUC for almost 3 years now. To me, this Unwind session was a chance to 
share my love for books. A peek into what I did the most during the #stayathome period after work hours. I chose to give 
away a book review on a recent read that I picked up during the International Book Fair in Sharjah- ‘The Paradox of 
Plenty.’ 

WHY THIS BOOK…

A rather di�erent genre of reads from my shelf I quote myself, “Sometimes it is a book that talks to you and that’s what 
makes you buy it!” This bright orange book is a whirlpool review of the talent landscape in the Gulf Co-operation Coun-
cil (GCC) and the roles of various stakeholders in shaping the future. It couldn’t have been a better time to talk about this 
book as the three major issues expanded in this book on 1) Youth unemployment, 2) Lack of representation of females at 
work and 3) Low levels of employee engagement seemed quite questionable at first. As I checked for the year in which 
this was published it gave away and made sense that since 2013 UAE has come a long way of development.

THE BOOK IN A GIST…

The book draws upon the author’s local workplace research as well as secondary data gathered from within the region. 
Both, David Jones and Radhika Punshi stress upon the rapaciously growing ‘youth bulge’ in the GCC that is arguably the 
most dynamic in terms of putting pressure on the labor market. The book highlights how women are participating and 
entering the workplace in GCC but what is needed is long and a more elongated engagement for the women in this part 
of the world. Women's presence in the GCC workplace is a much-anticipated projection as well is far more urgent than 
before. This book explicitly highlights the impact of the emerging demographics in shaping not only the social and 
economic, but also the broader social, cultural, and political future of the Arab world. The books calls for a strong and 
imperative policy revolution at the Public and Private level for engaging the employees at all levels at the workplace.

WHAT I LIKED IN PARTICULAR…

The tenacity of their analysis picks up speed straight away, targeting the problem of a saturated and highly paid public 
sector and an increasingly disenfranchised Emirati youth where they argue that “a reactionary, passive approach will no 
longer be good enough”. Aside from analysis, Unlocking the Paradox of Plenty successfully stresses the need for active 
participation in the issues facing the business sector. Indeed, the pair writes to their reader “Our aim is to encourage 
greater dialogue, local research, active debate and deliberate action from policymakers, organisational leaders, HR 
professionals and you”.

WHY SHOULD YOU TOO READ THIS BOOK…

■ The structure of the book weaves an in-depth case study into each chapter, 
allowing the pair to put di�cult questions to business experts across the region.

■ The book includes compelling case studies and interviews from prominent 
organizations across the globe who share their priorities and real-world practices. 
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The overarching goal of any modern business man-
agement institution is to impart updated and relevant 
academic knowledge which is largely oriented on 
imparting ‘life skills’ by analyzing ‘real-world case 
studies’ in a classroom environment to develop an 
‘integrated and meaningful approach’ abridging 
academic theories and industry practices that readies 
students to gain su�cient knowledge through 
sustained academic rigor for a successful life.

Research and educational paradigms within university 
courses and qualifications constantly require meeting 
certain levels of established academic learning 
outcomes designed by Awarding Bodies and Universi-
ties that are driven by heightened levels of altruism. 

However, Westford University College has nurtured an 
‘Experiential Learning Model’ that is ‘SMARTLY’ 
focused on-  developing ‘problem-solving skills’, 
enhancing ‘numerical & data-driven analytical’ capa-
bilities, building confidence to solve ‘complex prob-
lems & di�cult situations’ that demand assessing 
evolving ‘ economic and business risk dimensions’  
along with understanding the purpose of ‘collabora-
tive team-work’ and the need to demonstrate of sharp 
‘research-oriented’ attitudes, ( “IQ & EQ”) capabilities 
among its vastly talented undergraduate student com-
munity.

In a ‘diverse and continuous learning environment’ 
‘success’ is often achieved by ranking and prioritizing 
technical knowledge that is succinctly aimed at creat-
ing ‘winning mindsets’ among undergraduate 
students while improving ‘critical thinking abilities’, 
and repurposing ‘curious minds’ that serves as a 
cornerstone in a student’s career preparedness 
roadmap.

At Westford University College, internships, and 
job-shadowing opportunities are a logical extension of 
the ‘learning curve’, allowing students to partake 
full-time, part-time opportunities at prestigious insti-
tutions across UAE for availing ‘hands-on-experience’ 
at company premises, sometimes with or without 
monetary compensation, which provides an excellent 
opportunity to apply ‘classroom learning experiences’ 
apart from ‘gaining exposure’ in high performing 
companies while understanding the value of indus-
try-specific and technological skills that would trans-
form their perceptions forever!. 

Internships always help students in developing crucial 
networking connections while building contacts for 
their further and future progress. 

Here are success stories of two outstanding students 
who share their first internship experiences.

Student Internship Opportunities

I have always wanted to do something di�erent in all aspects of my life. Working as a 
Dentist was a joy and yet I searched for innovative paths to take my journey ahead. 
Currently, as a student of MBA in Healthcare, a�liated to UCAM, I realize that joining 
Westford University College has been one of the best decisions so far. With absolutely no 
experience in management, I was apprehensive. But everyone at Westford has always 
been supportive and friendly in guiding me into learning new arenas in the right manner 
and developing a structured thinking process. Even with the COVID-19 pandemic situa-
tion, the online learning facility has enhanced the education process. Moreover, I wish to 
express my gratitude to Westford for the internship program at Konsalidon.
  Thank you

Dr. Deepthy Prakash
Business Formation &

Growth at SPC Free Zone,
Konsälidön

“Creating Smart & Ready Industry 
Professionals” Westford Univer-
sity College.
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I hope you are staying safe! 

Here are just a few lines of appreciation for Westford University College.

When I started my HND in Westford, I wasn't even sure if I was going to make 
it to the end of my HND course, let alone the Top-up year. Fast forward to 
today, I, a student who thought on multiple occasions about dropping out of 
university, am now sitting on my couch enjoying my first weekend o� from 
my new job. 

It all boils down to this, Westford didn't just teach me a lot, but they also creat-
ed a job opportunity for me, and that is worth appreciating. I am very grateful 
to Westford and my teachers for playing a huge part in where I am today, 
LITERALLY!

I am PROUD to be a Westfordian!

Sikandar Saeed Ali 
Analyst, Konsälidön

A few obstacle races, several marathons, duathlons, and an ultra-marathon later, working with Westford has been 
synonymous with fast-paced and holistic growth. It has created a unique work environment that has allowed me 
to explore and put to practice the skills and knowledge gained from my education and work experience.

At Westford, I learned that you could take the best management practices to dissect your goals into time, quantity, 
and actionable steps.  Fostering the practice of learning has been an important principle I stand by, and Westford 
has been a great work environment to nurture the same. I believe it has shown immense commitment to deliver-
ing quality and a�ordable education and is taking great strides as an academic institution.
Wishing them the very best in all their endeavours.

Employee
Testimonial Renju George Thoppil

Associate Faculty
& Assessor

“Westford University College has high calibre students and we are very 
pleased to have them work with us. They bring a high level of professionalism 
and are actively taking on all the tasks. We hope this internship provides a 
great experience to them.”

Varun Malik,
CEO at Konsälidön,
Senior Advisor at SPC Free Zone
Partner at GRICAA, QRIK, Prescience and Inspiration Digital
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Pauline Sara Jo Moyes, known professionally as Jojo Moyes, is an English journalist and since 2002, has been a romance 
novelist and screenwriter. Jojo Moyes (named after the Beatles) was born on August 4, 1969 and grew up in London, 
where she earned her degree in journalism at City University after several years of various part time jobs, including one 
as a minicab controller.

“Me before you” is the first novel in the book series trilogy which was written and published by Jojo Moyes as a romantic 
novel, which you won’t be able to put down! There are various reasons why I chose this book but the least I could say is I 
can relate this to myself on a whole di�erent level. The name of the book itself is a reference to the main two characters, 
where Jojo explains “who I was before I met you” which makes me filled with di�erent emotions. It shows that meeting 
the right person can beautifully change oneself. The book advocates the fact that miserable failures in life can be avoid-
ed, if there is someone by your side always supporting you while you are supporting the other person. 

I strongly recommend this book because it gives a di�erent perspective to reflect on the varied point of views of the main 
characters. And that every person has his own story that has made him the “person” who stands before you. Sometimes 
nothing can change the way you want to live or not live!
A must read!

Book
Review -
“Me before You” Zainab Shabbar

HND in Art & Design 

Dr. Raman Subramanian
Content Editor

Sufia Munir
Editor in Chief 

Hanil Haridas
Managing Editor

Editorial Board Members

Content Management Team 

Sakeena Mohammad Dr. Arpita Mehrotra Divya NairLibin Mathew
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