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ICC World Cup - 2019
tHE cRICKET  FEVER IS BUILDING  UP!!



Dear Readers,

Eid-ul-Fitr literally means ‘festival of breaking 
the fast’ and so the festivities do not commence 
till the sliver of the crescent moon is sighted. 
Every year Eid-Al-Fitr is celebrated on the first 
day of the month of Shawwal. HH Sheikh Moham-
med bin Rashid tweeted ‘Eid Mubarak’ to every-
one in the Arab world and wished for peace in the 
world.

Each year, the UAE leaves no stone unturned to 
decorate itself during Eid. The streets, malls and 
buildings come alive with beautiful lights and 
other adornments. The residents of UAE look 
forward to the long break each year with planning 
and preparations starting well in advance. Eid 
-Al-Fitr celebrations last anywhere between 3 to 4 
days and throughout the month there are enough 
reasons to celebrate, buying traditional clothes, 
visiting mosques, getting  involved in charitable 
gestures and  planning holidays. No Eid celebra-
tions in the UAE would  be complete without the 
spectacular fireworks lighting up the Emirates 
sky. 

Although Eid is an Islamic festival, however it is 
celebrated by people of all religion. The festival 
symbolizes the unity of the diverse expatriate 
community in the UAE. The country instills and 
enforces the universal values of brotherhood, 
tolerance, peace and compassion.

We at Westford University College embody these 
principles of unity and tolerance and ensure that 
these are reflected in our institution’s culture. 

We wish you all a blessed year ahead! 

Hanil Haridas
Co-Founder & Executive Director
Westford Education Group
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I was in Kuala Lumpur, Malaysia on a business trip and that 
trip turned out to be an exciting one. The first thing you notice 
when you arrive is the beautiful climate. On many travel 
forums I see people asking about how the weather will be like 
before traveling to Thailand and Malaysia — how hot it will be, 
whether it is likely to rain etc. The average temperature for KL 
is about 29 degrees celsius all year long so it never gets cold. 
Even after the sun sets the temperature doesn’t drop much so 
you can still go out at night in light clothing. The only thing you 
should worry about is if you end up in a place where they run 
the air-con on full speed. But you must be aware that there are 
periods+* when it rains more than usual.

I stayed at Capri by Fraser Hotel, a very nice 4-star hotel. 
Although it is not one of the most expensive hotels in KL, how-
ever it is one of the best hotels that I have ever stayed in. First 
of all the service is outstanding. I have been lucky to stay at 
their Club level (executive floors) which caters to business 
travelers as it gives you the access to meeting rooms.

The food in KL is amazing and as it has a large Malay, Indian 
and Chinese community. It is also easy to find a wide variety of 
food. The first time I visited KL; I was shown around so finding 
food was not a problem. But I guess it can seem a little intimi-
dating if you are on your own for the first time. If  you are look-
ing for a�ordable meals then you should head to one of the 
food courts — you can find nice food courts in malls like KLCC 
Suria, MidValley megamall, Pavilion etc. For 8 to 10 Ringgits 
(about 10 AED) you can eat a decent meal. At night, you can 
choose between small food stalls or high-end restaurants. If 
you want to try the street food, you should head to Jalan Alor 
where you will find a long street filled with tiny food stalls. You 
can also find a few exotic fruits in KL that are not frequently 
available in the UAE. You should of course try the Rambutan, 
Mangosteen etc. But the mother of all fruits here in Asia is of 
course the Durian. 

KL is a great shopping destination and there 
are lots of nice malls around the city. Places 
like Suria KLCC, Pavillion, MidValley mega 
mall and 1 Utama are all huge malls that can 
o�er a great variety. If you want something 
cheaper you can head to Chinatown and Petal-
ing Street but remember that you must 
bargain to get a decent price. It is easy to get 
around town as there is a subway and a mono-
rail that covers parts of the town and even taxi 
can be a good option as it is quite cheap. Please 
note that you will not find Uber in KL and you 
will need to install the app ‘Grab’ which is 
popular like Uber for food and cars.

One thing that really took me by surprise was 
the availability of free buses within the city, 
you can get a free bus in every 5 to 10 minutes. 

KL - Twin tower: No trip to KL would be com-
plete without a visit to the world's tallest twin 
towers. The skyscrapers are utterly stunning, 
particularly when illuminated at night. The 
Twin Towers can be visited from Tuesday 
through Sunday and tickets are released at 
8:30 a.m. on a first-come, first-serve basis. To 
avoid disappointment, you should purchase 
your ticket in advance via online ticketing or at 
the ticketing counter, concourse level.

Travel Log: Malaysia

Mr. Sajeer Mahmood

MBA - University of
Wolverhampton
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Quick Facts – The first Emirati Participation in World Expo was in 1970, in Osaka, where Abu Dhabi had a dedi-
cated pavilion

The UAE has travelled through time, as Expo 2020 shall remain an ambitious leap in time for UAE to create a 
worldwide discussion platform driven on a belief of ‘Connecting Minds, Creating the future’. This shall provide 
a unique social and economic opportunity to encourage creativity, collaboration, partnerships through ‘innova-
tion themed pavilions and activities’, that intends to draw people, nations, corporations from varied backgrounds,  
embodying EXPO’s main and sub-themes of ‘Opportunity, Mobility and Sustainability’. 

The site design, in many ways shall portray mixed inspiration from local architecture, urban design, natural envi-
ronment to proof the concept of sustainability, which creates a purpose-oriented plan of the site being put to 
ready use as over 90% of permanent construction material shall be re-used and re- deployed during and beyond 
the EXPO.  Likewise, all water requirements, typically used in irrigation and cooling systems shall be recycled. 
As collaborative e�orts to gather leaders and visionaries from varied backgrounds who otherwise rarely meet visit 
this global convention, it shall present a unique gateway of sharing ideas and forging life-long partnerships.

Given the duration of EXPO 2020 celebrations to last six months between Oct 20, 2020 to April 10, 2021, it would 
harness the convening power of World EXPO, by encouraging participation from across the planet with an intent 
to advance the pace of progress by creating an inclusive and prosperous future. The EXPO Masterplan shall opti-
mize the sustainability of building and infrastructure with 50% of the energy requirement to power the site by 
using renewable energy solutions, while it connects individuals and communities,  with knowledge, market oppor-
tunities, futuristic aspirations, & technologies that would shape the movement of people, goods and services. 

The universal drivers of Global Best Practices, would witness organizers tying up EXPO School Program to o�er 
hands-on fun, engaging and experiential walkthrough to young visitors at dedicated centers In the  EXPO site, 
while the World Majlis  shall bring thought leaders from government, professional and academic backgrounds to 
share their views, opinions which would help communities live better.

Citizens of the World…Be there to view the Future!

EXPO 2020 - Adds 
Economic Resilience 
& Social Dynamism 
in the UAE
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In the recent years, fashion has become synonymous with mindless consumption, excessive wastage and pollu-
tion. The fashion industry is one of the top polluters globally and contributes significantly to global warming. 
According to a report by ‘Pulse of the Fashion Industry’; the industry was responsible for 1.7 billion tons of carbon 
emission in one year alone. Fast fashion has significantly added to the GDP of many countries; however the 
damage done to the environment is irreparable. The Rana Plaza case of Bangladesh is a testament to the fact that 
the impact transcends environmental boundaries to have a significant social impact as well. 

The industry has been criticized in many academic and non-academic literature for violation of human rights 
principles in order to maximize profits. Although the formulation of the sustainable development goals (SDGs) is 
a step in the right direction; but this issue needs to be addressed from a more holistic perspective, therefore 
purely relying on governments and NGOS to bring about a transformation is an overtly optimistic expectation. A 
bottom up approach is important in creating awareness about the various issues pertaining to sustainability. As 
described by UNESCO “Sustainable development cannot be achieved by technological solutions, political regula-
tion or financial instruments alone. We need to change the way we think and act. This requires quality education 
and learning for sustainable development at all levels and in all social contexts.” 

A recent article published in ‘The Guardian’ has made an attempt to discuss the importance of educating students 
about sustainability. It highlights the fact that despite so much information being shared everyday on all social 
media platforms, the millennials are still poorly informed on the topic. The onus is on the universities to integrate 
these into their curriculum to have a much better reach. Real life projects addressing the issues, awareness of 
alternative textiles and materials, understanding of environmental, social and economic issues related to the 
fashion industry should be made an essential part of all fashion design and textile degrees. It is essential to not 
approach the issues as a mere fad, but to think of it as an extremely complex challenge that needs deliberation and 
co-operation of all stakeholders.

Fast to responsible fashion:
Role of educators
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Ms. Analisa Mediano
 Alumni - MBA, UoW

From the U.K. to the U.S.
Thanks to Westford
University College!

The World MBA Tour is an exciting event organ-
ized by QS world specially crafted for prospec-
tive students of MBA. Westford participated in 
this event, which was held on the 11th of May 
2019, at the Eko Hotels and Suites, Victoria 
Island, Lagos, Nigeria. 900 students had regis-
tered and over 200 students attended the event. 
Westford had a good response with over 60 
phrospective students looking to join for the 
online MBA program. Students from Ghana, 
Rwanda, Abuja and other places were amongst 
the participants at the event.   

QS World MBA Tour -Lagos, Nigeria

I believe that a solid educational is integral to a 
well-grounded knowledge. As such, a leitmotif 
direction in any professional endeavor pacing slowly 
without an e�ort to achieve new horizons is an 
opportunity wasted every day. 

Being an intensely ambitious person who always 
tries to satiate self-esteem with knowledge and 
experience, I have transitioned from one career to 
another for over 10 years in the UAE while ultimately 
understanding what else I could have done in life. As 
much as I wanted to give light to a few of my 
antithetical perceptions about dreams and ambi-
tions, my struggles were greatly influenced by my 
indecisiveness in strengthening my potentials 
through higher studies.

When realizing that the contemporary years have 
robustly become a plethoric platform for highly 
talented and competent individuals, I recognized the 
vital importance of a prestigious academic degree 
that could lead me to unfettered opportunities in 
time. Inspired by my department manager, my deci-
sion to pursue my Masters of Business Administra-
tion degree at Westford University College, awarded 
by the University of Wolverhampton, U.K., has rede-
fined what used to be a blank slate ambition.

Westford University College is sta�ed by greatly special-
ized and dedicated employees. Its seamless administra-
tive process provides students with great comfort and a 
memorable journey in education. The hybrid academic 
system that it has in developing professionals within and 
outside this brick-and-mortar institution has been 
pivotal to the success of many working students who 
juggle between work and studies.  The years that I spent 
at Westford University College can never be underrated.  

Whilst keeping with me the hallmark of my MBA degree 
from the University of Wolverhampton through West-
ford, my aspiration to further my education has contin-
ued. My persistent quest for a doctorate degree led me to 
one of the regionally accredited institutions of higher 
education in the United States where my MBA degree 
from the University of Wolverhampton, U.K. is honored 
by the National Association of Credential Evaluation 
Services (NACES) as equivalent. Expertly trained by 
Westford mentors, keeping pace with the standards of 
the doctoral program at California Coast University in 
the United States has been rewarding.

As one of the proudest alumni of Westford University 
College, my degree in Masters of Business Administra-
tion with Distinction and Best Overall Performance 
Award at Westford is truly a lifetime achievement!

WE ARE @
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Student Interview
Why did you choose to study at Westford University 
College?

I chose to study at Westford University College 
because I was looking for a well-rounded education 
with the chance to be a part of a diverse student body. 
This was something the university could o�er me, a 
collaborative environment and the opportunity to 
establish close relationships with the students and 
faculty.  

Which activities in the classroom do you enjoy the 
most?

There are many activities conducted within the class-
room which I personally enjoy. For instance, I’ve taken 
part in debates, group presentations, and a vast variety 
of educational games. The activity I enjoy the most 
within my classroom are group presentations. It gives 
us the opportunity to form groups, research and pres-
ent our assigned tasks to the professor and the rest of 
the class. During this activity the bond we have as 
classmates and friends grow stronger and we always 
end up having a lot of fun.  

How is Westford di�erent from other universities?

Westford for me is unique and di�erent from any other 
university mainly because of the level of interaction 
between students and professors. Our best interests 
are always looked out for and if we have any doubts or 
questions regarding any issue, the faculty is always 
ready to provide their assistance and guidance. 

How would you describe the college atmosphere?

The atmosphere within Westford is very open and 
friendly. Studies are conducted and taken seriously but 
in a non-competitive way within the classrooms where 
everyone is always ready to share their thoughts and 
opinions. There are many activities like debates, 
WeConnect, Toastmasters, inter-college competitions 
and quizzes which happen weekly within the college 
making the atmosphere livelier and engaging for the 
students.  

How has your learning experience been so far?

As a first-year Business HND student, my learning 
experience in Westford has been one of the best jour-
neys of my life. The approach taken by the university 
towards my chosen course has made me more interest-
ed and dedicated to pursuing a business career. They 
have opened many doors full of opportunities for me to 
experience the practical side of learning as well as 
academically. Therefore, my overall learning experi-
ence has been amazing as I’ve learned and experienced 
so much in a short period of time, for which I will 
always be grateful.

Ms. Sharon

HND - BABM Student

Getting an MBA degree was sincerely worth the time and 
e�ort. First of all, the in-depth knowledge that one gains 
during the 2-year program helps tremendously in 
personal as well as professional development. It has 
helped me understand the several business concepts and 
provided a holistic perspective of the di�erent business 
functions. Although I had worked in the industry for 5 
years, but I needed support in understanding the mana-
gerial roles and responsibilities, which the MBA helped in 
providing! It has also helped me develop myself and hone 
my skills and abilities. 

I have been able to successfully apply the knowledge 
and skills developed during the program. I advise 
young graduates who are in the beginning of their 
careers as well as people in managerial positions to 
pursue an MBA. It empowers you by enhancing your 
career profile and refines your business acumen. It 
also helps in improving your job prospects as MBA 
graduates are well sought after by global firms.

Mr. Adeeb Jano

MBA - Cardi� Metropolitan
University 

Life After MBA
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Eid-ul-Fitr is a celebration of a di�erent kind. It is a day 
that culminates a month long reverence of spiritual 
awakening. It is a day where the moment to celebrate has 
been gifted by the Almighty for persevering in prayers, 
charity, compassion and forgiveness. It is a day to reju-
venate the newly inspired energy, passion and joy. 

The cultural mosaic of UAE inspired by the diversity of 
ethnic groups and about 200 di�erent nationalities 
makes it even more special to celebrate Eid in UAE. Mus-
lims across the seven Emirates converge in various 
Mosques and open grounds (EidGah) in colorful exhibi-
tion of diversity.  The ‘spiritually awakened’ chanting 
and reverence followed by the prayers and sermon with 
friends and families mark the beginning of a long day of 
celebration.

The extended celebration begins at the exit from 
Mosques in the form of meeting and greeting with 
love, joy and compassion. Eid-ul-Fitr literally attrib-
utes to Fitr-Zakaat which is a mandatory charity to 
be o�ered by every Muslim in the final days of the 
holy month of Ramadan to all those who are needy.   

Eid is also a day to visit homes of friends and families 
and exchange gifts and happiness. The first lunch 
after a month of abstinence is a feast to the appetite. 
The sweets, new clothes and the decorations all adds 
to the  spirit of celeberating eid.

Let us hope, pray and wish a blessed Eid-ul-Fitr to 
everyone in this beautiful cultural mosaic of UAE and 
the rest of the globe. EID Mubarak!

Eid-al-Fitr: Celebrating the
Festive Mood in THE UAE



Westfordians were dressed in their cultural attires 
from di�erent parts of  Pakistan, Philippines, Nigeria, 
Srilanka, Middle East etc. It was not only a day to 
showcase the diversity through clothes but it also was  
a treat to the eyes and ears with melodious songs and 
exemplary dance performances from the students and 
sta� members. It was a fun day scheduled with many 
games and a ramp walk to choose the “Best Ethnic 
Look – Male and Female”. This year Faris Chaudhary 
and Hafsa  Mohammad won the Best Ethnic Look – in 
the Male and Female category respectively. The 
evening ended with a delectable dinner. The dance 
floor was then opened for the students to shake their 
legs and unwind.  

UAE has a unique cultural identity, it’s a melting pot of 
di�erent cultures, diversities and ethnicities. To value 
this uniqueness, Westford organizes “Melange”, an 
annual ‘Ethnic Day’ to celebrate the cultural and 
ethnic diversity of our students and sta� members. 
Melange 2019, was held on the 1 st of May at the Arab 
Cultural Centre in Sharjah.

Celebrating Culture and
Diversity - Melange 2019
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The Al Ain Education & Future Job Expo was held 
in Al Ain Convention Centre, Al Ain, UAE from the 
30th of April to the 2nd of May 2019. It provided 
students with knowledge of bachelors, masters, 

MBA, internship and employment opportunities. The 
event was a unique opportunity to discover higher educa-
tion & career paths. It included the special sessions 
focused on students and their career decisions with the 
participation of the host of top professionals. Westford 
University College provided the answers to many of the 
questions which visitors asked- on which courses to 
choose and how to prepare for future jobs. We had the 
opportunity to witness HH Sheikh Tahnoun bin Moham-
med Al Nahyan, ruler of Al Ain region address the partici-
pants. The EXPO provided the students with the knowl-
edge of skill-based education, undergraduate & post-
graduate education, occupational and industry-based 
education, professional development, student counsel-
ling, career advisory, internship and recruitment. It 
o�ered a platform for the students and job seekers to 
interact with the universities of their choice. Among the 
exhibitors, there were many leading International as well 
as local universities, institutes and training organizations.

The Al ain Education & Future Job Expo

Scottish Credit & Qualifications
Framework
Westford team has worked tirelessly for the last one 
year to get accreditation from SQA (Scottish Qualifica-
tion Authority) for its new MBA program. SQA is one of 
the leading awarding bodies in the UK, which has 
wide-spread global recognition. Westford’s indigenous 
Diploma and Extended Diploma programs recently 
have been approved by SQA under the SCQF (Scottish 
Credit & Qualifications Framework) scheme. The first 
program is a ‘Diploma in International Business & 
Strategy’ (DIBS-SCQF Level 11), which comprises of 
minimum 60 credits and the second program is an 
‘Extended Diploma in International Business & Strate-
gy’ (EDIBS-SCQF Level 11), which comprises of mini-
mum 120 credits. A student can now enroll for an 
EDIBS program with specializations and choose from 
any one of the three specializations, viz: 
■ Business Analytics  ■ Supply Chain Management & 
Logistics  ■ Healthcare Management

The top up MBA program thereafter can be done with 
a recognized UK University by just doing their disser-
tation (worth 60 Credits). Apart from the MBA degree 
program, Westford is taking more SCQF approvals for 
short diploma courses in di�erent management func-
tions, which will benefit a large section of working 
professionals. The added advantage will be that 
students doing these short courses will be able to 
accumulate the credits gained on the successful com-
pletion of such programs, which can help them later 
on to pursue other higher educational programs like 
MBA and many other postgraduate degree courses.  



I feel extremely proud to be a part of ''Westford'' the Best & High-
est Quality Education provider. The kind of trust & confidence 
the executive board had in me gave me the courage to take up the 
challenge and join Westford in 2011 as ‘Student Relationship 
Manager’’. Since then I have contributed and grown along with 
the institute. Westford has been my first baby and a second home. The directors are approachable and very 
supportive. My colleagues are dedicated and committed. It is a professional and yet friendly place where I feel 
welcomed everyday. h

“Winning Couple”

On choosing Westford : 

We decided to pursue an MBA because we wanted to reinvent 
ourselves and take our careers to the next level. We did an exten-
sive research before selecting Westford University College. It 
checked all the boxes for us: good value for money, ideal duration 
of the program, excellent reputation, and a strong curriculum. To 
top everything we had strong support from our families & 
colleagues to pursue our studies. 

On doing MBA from the same University : 

An MBA is such an emotionally intense and rich experience and 
to experience it with your partner is a double privilege. 
Hamed – I got the reference from my employer  at Emirates NBD, 
as they recommended Westford MBA programs. After a yearlong 
process of weighing my options, I chose Westford and completed 
my MBA focusing on Strategic Management & Leadership.
Nesreen – It was Hamed who initiated the process & completed 
his MBA in 2015. I remember how envious I was at his convoca-
tion. His success inspired me to take the plunge & start my MBA.

On  Work - Home balance with  MBA: 

Hamed – Nesreen supported my MBA jour-
ney wholeheartedly. While I diverted myself 
to academics, she remained responsive to 
kids and their demands, which gave me the 
space to give my 100%.
Nesreen – Since I had seen Hamed balance 
work & academics, it gave me the boost to 
manage mine seamlessly. The process was 
tough with kids & full-time work, but the 
support from Hamed & others in the family 
made things possible for me.

On the study material & teaching sta�:

The structure of the MBA program at West-
ford is built to assess the current and future 
needs of organizations around the world. 
The program is of great strategic relevance 
and o�ers practical and analytical solutions 
to the challenges faced by industry and 
other professional organizations, especially 
in the Gulf region. Faculty at Westford are 
committed to our personal and professional 
development and the fullest realization of 
our talent, both inside and beyond the 
classroom. Whatever our goals be, academ-
ic, corporate or entrepreneurial, Westford 
professors o�ers world-class insight and 
guidance.

On life after MBA:

Hamed – For me it doesn’t end with an MBA. 
I plan to do my Doctorate; just waiting for 
the right course & time!
Nesreen – I plan to do my second MBA with 
Westford, perhaps specialization in Health-
care. 

Tips for Students.

If you do decide to do an MBA, then make 
the most of it – live your dreams but keep 
your feet on the ground.

Ms. Gorette Fernandes
Manager  - Admissions

Employee Testimonial

Working in Pharmaceuticals & Banking
Industry respectively 

: MBA - UoW, 2017 
: MBA - UoW, 2015

Ms. Nesreen Bahgat
Mr. Mohamed Hamed
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Westford hosted a “Meet and Greet” event in the commercial 
capital of Nigeria, Lagos, to connect with Westford alumni and 
students. Westford marked its presence in Africa in the year 
2012. Since then, over 200 students from Nigeria have gradu-
ated in Master of Business Administration (MBA) and Post-
graduate Diploma Programs.

The event was conducted at Eko Hotels & Resorts, Victoria 
Island, Lagos on 11th May 2019, and was attended by over 30 
Westford students & alumni and more than 50 attendees were 
marked as  prospective students. Mr. Hanil Haridas, 
Co-Founder & Executive Director of Westford University 
College, along with Ms. Marjorie Briones, Senior Admission 
O�cer, had an interactive session of two hours with the 
students, prospects and alumni. 

Westford has a strong Alumni network of more than 5000 
members from around the world. We greatly value our Alumni 
and aim to actively engage with them for Career Development 
and Corporate Social Responsibility (CSR) activities.  Thus, 
this event was an opportunity for the prospective students to 
learn about Westford programs in detail from the Westford 
graduates who enthusiastically shared their experiences. 

Mr. Orifa Kelvin from MBA Class of 2017 MBA, said "The hunger and quest for Innovative 
Online MBA and other educational degrees that I saw in the students (including prospective 
students)  is a testimonial to the reputation and value of Westford University College. As a 
proud alumnus of the University of Wolverhampton, it was a great pleasure to share my MBA 
experience. The life after MBA has been very rewarding as well". Kelvin who works with the 
Telecom giant, MTN, had the opportunity to meet two of his colleagues from MTN who are 
currently pursuing MBA with Westford.

Another student, Mr. Brendan Propnen Dumpe who is currently pursuing MBA with Westford 
said, "It was indeed fulfilling to meet the director, sta�s and my fellow students. The meet and 
greet session was a turning point in our online education - bringing our virtual class to reality". 

Westford Meet and Greet: MBA
Students & Alumni at Lagos, Nigeria

Ms. Blessing Chekwube Ugwueze, Recruitment Head at Public Investment Fund – Amaala 
Project said  “It was a good event, filled with current and prospective students. Being an 
online student, the event gave me opportunity to learn more about Westford from what was 
shared by the facilitators. I shared my contact with a lot of prospective students I met in that 
forum,  who wished to know more about my experience so far with Westford. At the end of the 
session, I left the venue with Westford merchandise and lots of memories”.

The Star Guys twins, Mr. Joseph and Emmanuel Ikon from Cool FM, also attended the event. The day concluded 
with an interview of the director and students of Westford that was organised by Cool FM.
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This opportunity was appropriate 
for our undergraduate students to 
gain useful experience and knowl-
edge setting aside 10 hours or 
more in a week away from their 
academic schedule. The following 
students were selected and had 
reported to the Middle East O�ce 
in Dubai for a training session 
before getting onboard:

Sharon Samarasinghe
Tareef Khan
Shivani Vakkel
Najmus Sakib
Irkanul Hoque
Mashenka Dhanul Samaranayake

On 8th May, 2019 Westford University College hosted a reputed company 
as part of the Campus Recruitment Drive for the undergraduate students 
pursuing Higher National Diploma (Awarded by Pearson, UK) and BA 
Hons in Business Management (Awarded by University of Wolverhampton, 
UK).

Senior HR Managers from the Middle East O�ce of BYJU’s (The Learning 
APP) considered the world’s largest Edtech Company,  conducted person-
al interviews of the shortlisted candidates . Out of the 15 shortlisted candi-
dates, six were selected for the position of “Promoters” that required  pas-
sionate young achievers to work for a minimum of 10 hours a week. The 
designation o�ered  an immense learning experience and a reasonable 
stipend.

The role demanded academic skills with positive attitude for selling  qual-
ity education packages using technology, building long lasting relation-
ship with customers by contacting them to follow up on purchase options 
and then invite them to upcoming events. 

Campus Recruitment Drive at
Westford University College
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Ms. Syeda Zehra
HND - BABM Student 

It’s game on for the richest sporting event in history, which is considered to be the holy grail of cricket – The ICC 
World Cup – 2019.  It will light up England & Wales between 30th of May to 14th of July, 2019, and it remains the 
biggest attraction in drawing an estimated 280 million television viewers, along with online viewers to range 
anywhere between 2 to 8 million, watching this favorite sport across cricket loving nations as corporates, brands, 
sponsors pad up to with mega-business deals on TV rights, sponsorships, stand sales and merchandizing, going 
by ICC’s Mantra – ‘a bigger, better, global game’.  Ticket sales for all venues remain ‘sold-out’. 

Current Fact File – ICC 2015 World Cup had 14 teams, while the 12th edition of ICC 2019 World Cup shall host 10 
teams competing for the ultimate honor and glory!

The ICC Business Corporation (IBC) Board, ICC’s commercial arm announced its biggest ever global broadcast 
partnership in Oct 2014, for awarding audio-visual rights across all major ICC events between 2015-2023 to Star 
India and Star Middle East, although the final deal value has remained undisclosed in this lucrative 8-year 
contract. This year, the ICC peeped out to exchange pleasantries with around 21 global brands as its commercial 
partners and a few local sponsors; have been announced closer to the tournament.  Nissan, Oppo, MRF Tyres, 
MoneyGram, Emirates and Coca-Cola have all been associated with the tournament for long, this year newer 
companies such as- GoDaddy, Uber, Booking.com and Hublot are also on board, accompanied by liquor brands 
BIRA 91, Royal Stag and Wolf Blass.  The 2019 ICC World Cup carries a total prize money for the tournament stands 
at US $10,000,000.  The winning team shall walk away with US$ 4,000,000, while runner-up will receive 
US$2,000,000. The other two teams that will reach the semifinals will bag US$800,000 each. The winner of each 
league stage match bags $ 40,000. With the tournament continuing for a month and a half, the associated compa-
nies will expect maximum dividends.  

ICC World Cup - 2019
Biggest sporting celebration!! - Evolving sponsorships,
prize money & commercials reaching a feverish pitch
for this year’s tournament.

PUBLIC SPEAKING WITH Toastmasters:
My ENTHRALLING Experience
To begin with, I am a shy and hesitant person, I wouldn’t take any initiative when 
it came to speaking on stage, communicating with others or simply socializing, I 
was very comfortable in my comfort zone – until I joined Westford Toastmasters 
Club. 

WTC is helping me in both personal as well as professional life; it’s giving me the courage to speak my mind 
in front of others without hesitation. It has helped me in overcoming one of my biggest fear .i.e. stage fright. 
It was challenging to overcome it, as I have faced numerous problems earlier due to this challenge; be it in 
class presentation or group discussion. I always had a general lack of confidence throughout, but Westford 
Toastmasters Club has helped overcome most of these problems.

An interesting way of learning at WTC is by meeting other toastmasters, listening to their challenges, success 
stories and experiences. This has encouraged me to improve my self-confidence in many areas of life. I 
appreciate WTC as it has changed my life when it comes to communication.



Just when companies figured out the what’s 
and how’s of the Millennials; a new breed of 
workforce are marching their way into the 
companies. Born between the mid-1990s 
and early 2000s, the corporate community 
cannot ignore the whooping 72.8 million 
individuals that make for the Gen Z. The 
new wave of Gen Z has already taken 
center-stage. Here are 5 things that will 
prepare your organization for the Gen Z.

It is Safety First for them!

Safety for them means stability. Forbes 
reported that 35% of the Gen Z place job 
stability over material recognition unlike 
the Millennials. This demands companies 
to make sure that their organizational 
culture fosters a work environment  in 
which  competitive Gen Z  can find a safe 
platform to explore their highest potential. 

Personalization- Caution. Alert!

Born and raised in an age where social 
media has virtually made the phrase ‘open 
book’ a reality; the Gen Z are sensitive and 
selective of what goes personal and public. 
A research report by IBM highlights that 
76% of the Gen Z are mindful of sharing 
personal data, rather on the particulars 
which shapes their social image. 

Focus shifts from Hiring to Retention

Rob Crouch, CEO Adecoo Group, North America stressed upon 
this point in one of his interviews with Fortune Magazine, particu-
larly with reference to Gen Z, job hopping would be a major obsta-
cle, hfor the organisation. 83% of the category are certain to spend 
less than 3 years in one company; out of which 27% are likely to 
switch companies in the first year itself. This shifts the focus to 
better and promising retention strategies. 

Human Quotient (HQ) is the new measurement

LinkedIn revealed that 84% of the Gen Z take Corporate Social 
Responsibilities (CSR) seriously. The company’s ‘Human Quotient’ 
is a strong deciding factor for a Gen Z to join their organization. 
From saving the environment, by reducing carbon foot print and 
philanthropy to using organic and recycled materials, companies 
are seriously scrutinized by them to guage the amount of impact 
they are making to the ‘Go Green’ initiatives. 

Diversity gets real and re-defined  

Diversity is no longer limited to having people of di�erent cultures 
working together. Newer and more sensitive issues are out of the 
closet now! One of the UN proceedings a�rmed that the Gen Z 
takes the cases of LGBT, disability accommodation, gender equali-
ty and pay-as-per-performance extremely seriously. Diversity 
and its re-defined connotations has made the stakes for the entire 
corporate community very high.

With the changing trends and thoughts, strategies and measures 
to cater Gen Z have been integrated into  the various MBA modules 
delivered at Westford. 

Gen Z Takes Center-Stage
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Westford Education Group celebrated iftar on the 19th of 
May at the ‘Time Plaza Hotel’ in Dubai. It was a fun filled 
evening.  All the sta� members, faculties and  consultants 
were a part of this gathering. Upon the call of prayer people 
broke their fast and later enjoyed the sumptuous feast. It 
was an occasion for teams to bond with each other as the 
essence of iftar is to bring people together. The iftar ended 
with a team photograph of the whole Westford Education 
Group. 

In the holy month of Ramadan, Muslims around 
the globe  fast from sunrise to sunset for the whole 
month. The breaking of the fast in the evening is 
called Iftar. In this holy month, people from all 
walks of life come together during iftar and bond 
over food. Many organizations in the UAE arrange 
iftar for their employees to bond with each other.

Westford Education Group - Iftar 2019

Mr. Sami Daou
MBA - CMU 

FACTFULNESS
Hans Rosling with Ola Rosling and
Anna Rosling Ronnlund.

The book highlights, “Ten Reason We’re Wrong About the World and 
Why Things Are Better Than You Think. This book focusses on under-
standing the world and explores reasons as why most people have 
grossly inaccurate views of the world we live in. We systematically get 
the answers wrong and see the world to be much worse than it really 
is! In this book, the author’ has presented ten dramatic instincts that 
distort our perceptions. The book will familiarize us with actual facts 
and statistics about the real state of our world today. My favourite part 
of the book is the discussion on the fear instinct and the negativity 
instinct. I would highly recommend this book to anyone who desires to 
feel more positive, less stressed, and more hopeful. Therefore, if we 
you are willing to change your worldview and are ready for some criti-
cal thinking to replace instinctive reaction, then this book is highly 
recommended. 

Book Review
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